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1. Introduction 

Czech Republic has been part of the AEHSIS project (Aligning a European Higher Education Structure in Sport 

Science) in 2003-2006.  The objective of the AEHESIS Thematic Network Project was  ‘Aligning a European 

Higher Educational Structure In Sport Science’ by focusing on two major aspects: Firstly, to integrate 

programmes and time frames of educational structures and, secondly, to ensure that the identified structures 

relate to the needs of the labour market in the four main areas: Sport Management, Physical Education, 

Health & Fitness and Sport Coaching doing some similar project. Thus, NASME project and its research topic 

and objectives are seen from the national perspective as the continuation of the previous endeavour to 

design the study programme in the field of Sport Management that would reflect the current and future 

needs of this profession in the Czech Republic. The researcher involved was Jana Nová PhD. MBA, MSc., 

Assistant Professor at Faculty of Sport Studies, Masaryk University Brno, who has been over the last five year 

focusing on various elements of sport management education.       

 

2. Sport structure and culture 

The legal framework of sport in the Czech Republic 

ACT no. 115/2001 Coll. of 28 February 2001 on the Support of Sports 

Amendment: 183/2017 Coll. 
Commented is the latest version of the Act published at the website of the  Ministry of Education , Youth and 

Sports (MEYS) of the Czech Republic. The newly established Czech Republic waited for this act for almost nine 

years. The new Czech Act of 2001 no. 115/2001 Coll., on the Support to Sports, was adopted as late as in 

2000. In its latest version as of 2017, the Act continues to have eight Sections after seven amendments. 

The structure of the Act is the following. Section 1 states that sport is a public benefit activity and defines the 

priorities of the Act which include the promotion of sporting activities of children, young people and their 

coaches and the national representation of the Czech Republic. Section 2 defines the basic terms, such as 

sports organization, athlete, sports for all, sports event etc. The definition of sport is taken over from the 

European Sports Charter. Section 3 delimits the role and the position of the Ministry of Education, Youth and 

Sports for top-level sports, including the tasks in connection with the creation of the strategy and plan for 

the development of sports in the Czech Republic. A novelty is a care for the Register which the Ministry is 

supposed to administer. The Ministry of Interior is supposed to provide for the needs of the Register, the 

reference data from the population register. Section 4 specifies the tasks of other state bodies in the area of 

sports for the Ministry of Defense and the Ministry of Interior. This includes the management of 

departmental sports centres for the preparation of the athletes representing the Czech Republic 

internationally. The Ministry of Health is supposed to organize the health services provided to athletes in 

national representation and sports talents etc. In its current position, the Ministry may only create the 

organizational conditions enabling specific access for athletes on national teams to the clinical health care.  

The position of the territorial self-government has been clarified. Sections 5 and 6 lay down tasks which are 

similar for both regions as well as municipalities. They are supposed to support the development of sports 

for all and the care for talented athletes, and regions, in addition, must support disabled athletes. They must 

ensure comprehensive care for the development of their sports facilities and municipalities are to offer these 
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facilities for the needs of their citizens. What is important is the message that they should support sports 

financially from their budgets and create plans for the development of sports on their territory.  

Section 6b deals with the issue of granting state subsidies for the support of sports on the part of the MEYS, 

that is, the circle of eligible applicants and the conditions under which they may receive a subsidy. Subsidies 

may also be provided to large sports events held in the Czech Republic. Again, requirements are specified 

which an applicant must comply with. An applicant must always submit to the Government an actual budget 

of the event and a feasibility study describing the demands on transportation and other aspects. Also 

important is the coordination of the support so that it follows EU law. 

The material and technical base of sport are dealt with in Section 7 in relation to sports facilities, specifically 
in relation to expropriation and an obligatory adequate compensation, but the provisions are not articulated 
clearly. The Section defines the obligations of the owner or the operator of a sports facility during the 
organization of sports events. These provisions are the outcome of spectator riots during sports matches. If 
any event of this kind occurs, the operator is obligated to invite the Police of the Czech Republic to intervene. 
In the case of repeated riots, the Ministry of Interior has the right to decide upon notice of a municipal 
authority or of its own motion that a sports event shall take place without the presence of visitors for the 
maximum period of 1 year. Section 7d names the Offences potentially committed by natural and legal 
persons, sports organizations, operators of sports facilities or applicants for state subsidies. Specified are 
pecuniary sanctions for these offences. Handling of offences and imposing fines is a matter for municipalities 
in the first place. The MEYS has only kept the handling of cases relating to sports organizations or applicants 
for a subsidy concerning a sports facility. 
The latest amendment of the Act also includes transitional measures treating the time gap between the entry 

of the Act into force and the implementation of the individual provisions which provide specific performance 

time limits ensuing from law, for example, that the owner of a sports facility is obligated to issue and publish 

visiting rules, launching of the Register, possibility of paying a subsidy etc. The first issue that has been 

clarified is the role of municipalities and regions in sports. The consequence was a significant increase in the 

subsidies to support sports from the budgets of territorial self-government, which exceeded the amount of 

state subsidies as much as four times.  Great attention is paid to the Register, which is a register of clubs, 

members, coaches and club sports facilities.   

Sports Structure in the Czech Republic 

For all Olympic sports, the national associations (associations, federations) are registered in the Czech 

Republic, within which there are sports organizations that train/ bring up elite athletes. The participation of 

Czech athletes at the Olympics is conditional upon the fulfilment of the limit of the IOC announced for the 

given summer or Winter Olympics. Own limits of participation are set by the Czech OC and individual sports 

federations and associations.  

Sporting systems for elite athletes are developed and driven in particular by  

- changes in the structure of Olympic sports  

- but also due to changes in the structure of non-Olympic sports that held world games, 

- or due to the relocation of the sports sector from the non-Olympic group to the Olympic 

sports group.  

Elite athletes are supported by centres run by respective ministries (e.g. Dukla, Olymp, etc.), which are able 

to provide quality conditions for sports preparation. Talented athletes are included in youth sports centres 

that are supported at different levels.  

Performance Sport is usually the basis of a pyramid that provides the development of particular sports and 

from which the talents who pursue into elite sport grow. Only in exceptional cases, sports individualities can 
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develop outside this system/hierarchy, and if this happens, it is exclusively in the field of individual sports 

disciplines. This continuity ensures that even if the talent fails later in the elite sport, he/ she can be involved 

in the sports activities at the performance level and pass back his racing or coaching experience in this 

sporting field. This is also because sports clubs at the performance level, as holders in the development of 

performance sports, are members of the same association in which also the elite sports clubs operate, and 

there is a continuous interconnection of both areas. 

In the spectrum of recreational sports spectrum that can be understood as a sport for all, it is possible to 

observe the effects of non-traditional, non-Olympic sports that have no high demands on the technical 

equipment of sports grounds and players or have media support in favour of a healthy lifestyle.  

Non-Olympic sports are cultivated at a recreational level, and some of them are a part of the system of 

physical education at all levels of school. To these kind of sports belong for example, floorball, korfball, 

tchoukball or beach tchoukball., ringo, cheerleading (or other group dances and young people), roller sports, 

bowling, running on medium and long runs, hiking, aerobics, street workout, martial arts of Asian origin 

(martial arts), sport climbing, squash or surfing 

SYSTEMS IN ORGANIZATION AND MANAGEMENT OF SPORT 

Existing systems in the organization and management of sport are affected by historical contexts in the 

development of the structure of the various sectors within the national economy, including the public sector 

(that includes the sport sector) in European countries. As an example of this claim, France, Germany, Great 

Britain, Finland, Slovenia, Austria and Switzerland have the sport structure that is similar to one that exists in 

the Czech Republic.  A common feature of organizational structures for sport management in all countries is 

that they are primarily organized in two streams - as government structures (ministries, regional bodies, 

municipalities and their subordinate professional or advisory services) and non-governmental structures 

(sports federations, unions, sports organizations). The structure of sport in the Czech Republic is described 

in the following picture. 
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Main source of funding for sport and the most significant points in the sports culture  

The project Study on the funding of grassroots sports in the EU ( ©Eurostratégies 2011) defined different 
types of “funding models”, based on the relative importance of four revenue sources: 

• The level of sport participation (measured by the membership rate); 

• The average level of public funding per capita; 

• The relative importance of the direct contributions by households;  

• The contribution of voluntary work. 
Each model reflects different historical, institutional and cultural factors, as well as different levels of 

economic development and regulatory frameworks across the Member States. 

Czech Republic belongs to the Group 4 – referred to as the BCP model, as a reference to the initials of the 

countries in this group (Bulgaria, Czech Republic, Poland) - includes countries similar to Group 3 in terms of 

social demand level, but with lower levels of household and public expenditure per capita.  A distinct feature 

of this model is the comparatively high share of total revenue coming from levies on state lotteries and on 

betting and gambling services.  The Czech Republic stands out because of the high contribution of voluntary 

work to the sport system, which compensates for lower monetary revenue flows.  In this group, the low level 

of household spending is compensated either by a high (relatively speaking) contribution from public funding, 

or from other sources: in Poland and Bulgaria, for example, the contribution of public authorities to the 

funding of the sport system largely exceeds the average amount of revenue coming from households. The 

key issues for countries in Group 4 are to: 

•Enhance the sport culture, notably by public information on the benefits of sport in order to increase 

willingness to pay; 

•Secure the revenue presently coming from the compulsory levies on lotteries, betting and gambling 

services, which constitutes the main funding source for grassroots sport, and/or reinforce the mechanisms 

that channel these to grassroots sport; 

•Diversify the sources of funding, for example through initiatives aimed at raising the contributions of 

sponsors and donors, or developing partnerships between firms and the sports clubs in order to reduce the 

system's heavy reliance on public funding; 

•Develop the clubs and adapt/diversify the offer in order to generate new revenue sources. 

According to the study conducted in 2012 by KMPG for Czech Olympic Committee, the sources and trends 

in funding of sport are as following: 

Support for sport from the state and the public sector in 2011 ( KPMG study 2012)  

Source  Amount of subsidies in mil. 
Euro  

Amount of subsidies in 
%  

State sector  117  20,4 

Public sector – municipalities  391 68 

Public sector – regions  67 11,6 

In total  575  100 
 

• Municipalities and cities are the main sources of funding for sport within the public sector 

• There is a continuous  trend of decreasing volume of funds to sport 
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• Lottery companies in the Czech Republic are owned by the private sector - limited opportunities to 

obtain resources for sport 

• Growth of pressure on higher co-financing by households/athletes 

•  There is a lack of complex interdependence between central and regional allocation systems 

• Allocation of resources to the sports infrastructure without linking to a long-term national concept 

of sports infrastructure development 

• Support of sporting events is realized through an ad-hoc system without linking to the long-term 

national concept of sporting events in the Czech Republic 

•  Support for sports activities without reference to the developmental parameters of sport by type 

of sport and overlapping into other sectors (e.g. tourism) 

 

3. Sport Management education in the Czech Republic 

In the following table, we present the overview of the universities that have a degree in sport management 

in the Czech Republic, the title of the study programs, the departments where the sport management study 

programs belong, number of ETCS assigned to the bachelor and master theses  

University, Faculty  Department  Title of the Study 

programme and level  

Accredited within 

the Study field  

Faculty of Physical 

Education and Sport, 

Charles University 

Department of 

Sport 

Management 

Management of 

Physical Education and 

Sport  

Bachelor’s degree 

(theses:  4credits + 

3credits for colloquium)   

Master’s degree 

(theses: 3 credits + 10 

for colloquium)  

Physical education 

and sport 

Palacky University 

Olomouc, Faculty of 

Physical Culture 

Department of 

Sport 

Coaching and sport 

management (Mgr. )  

Physical education 

and sport 

Masaryk University, 

Faculty of Sport 

Studies  

Department of 

Social Sciences 

and Sport 

Management 

Sports Management  

Bachelor degree (5 and 

12 credits for theses; 

Master degree ( 5 and 

12 credits for master 

theses)  

Physical education 

and sport 
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A PhD degree in sport management does not exist in the Czech Republic. There is a PhD. Study in the 

Kinanthropology. It is offered by Faculty of Physical Education and Sport, Charles University, Masaryk 

University, Faculty of Sport Studies, Palacky University Olomouc, Faculty of Physical Culture and the University 

of Ostrava, Department of Human Movement Studies, Faculty of Education).   

Kinanthropology - is a multidisciplinary science field that deals with the complex effects of intentional and 

spontaneous physical activity on human personality development in the bio-psycho-social context and 

conditions of physical education and sports, physiotherapy, physical health education including their effective 

management.  

In a Bachelor’s degree in Sport Management, we have in sport management topics as sport marketing, 

sport economics 31 ECTS credits (see the following table) 

Title of the subject  Credits  

Basic of the Economics  4 

Basic of the Management  5 

Basic of the Marketing 5 

Management in Sport  6 

Marketing in Sport  6 

HRM in Sport  5 

Total  31 

 

In a master’s degree in Sport Management has in sport management 25 ETCS credits (see the following 

table) 

Title of the subject Credits  

Economics of Sport  5 

Management of Sport events and clubs  5 

Marketing of Sport events and clubs  5 

Economics of Sport events and clubs 5 

Project Management in sport  5 

Total  25 

 

At Charles University in Prague at Bc. Level the group of Management, Marketing, and Organization and 

Communication subjects has 39 ETCS credits. At Master degree, the same group has 23 ECTS credits, and 

the group of subjects in Management and Marketing focused on sport has 18 ECTS credits.   

Sport management topics are in most universities included in general sport studies.  

In the Czech Republic, there are Approximately (at all three universities ) 30 teachers in the position of 

lecturer, senior lecturer/ assistant professor and professor.  Our academic staff in sport management 

attends the EASM (European Association for Sport Management) Conferences? The authors from the Czech 

Republic also contributes to peer review journals in sport management  
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4. Labor market in the field of sport management 

The unemployment rate of graduates in sport management study programmes in the Czech Republic 

Graduate definition for statistical monitoring purposes 
Based on an agreement between the Ministry of Education and the Ministry of Labor and Social Affairs, for 
the purposes of statistical monitoring, the definition of a graduate as a job seeker registered at the 
Employment Office according to the place of his / her permanent residence by a certain date (30 April or 30 
September of the year) years. This definition is valid from 1.1.2004. Previously, it was a candidate whose total 
length of employment in a working or equivalent relationship did not reach two years after successfully 
completing his / her studies (preparation) - regardless of the length of the record in the IP.  
Where are they registered? 
School graduates report to the Employment office according to their place of residence, i.e. they may appear 
as unemployed in a district other than the one they were studying. This situation occurs especially among 
graduates of higher education institutions. 
Qualification structure of graduates and their unemployment rate is monitored by the codes of study 

programs of universities.  Sport Management study programmes belong to the code group 74 called – 

Physical education and sport. In the tables, there is statistical data regarding the unemployment rate of 

Bachelor and Magister studies in the study group 74 in the year 2016 and 2017 ( broken into two periods / 

half year)  elaborated from the databases kept by Ministry of Labour and Social Affairs.   
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1,47
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Source: Own elaboration from https://portal.mpsv.cz/sz/stat/abs/ksa, 2017   

In 2014 Masaryk University Faculty of Sport Studies conducted - using the external expertise as well -   its 

own research among the graduates of Sport Management studies over the last five years. Although the 

response rate was not very high (we got just 49 responses), the results indicated the problems the graduates 

encountered after entering the labour market. Therefore we considered them as necessary with regards to 

the future design of the sport management curricula. Moreover this research provided us with graduates 

perspective of their employability (for example some of them are voluntarily unemployed, and they are not 

seeking the job just right after the graduation but they preferring to have free time to get familiar with labour 

market as far as they are striving for finding the best job for them – not necessarily in sport sector. We also 

conducted research among the employers (29 sport organizations) so to assess the employability potential 

of our sport management graduates. 

The results of the research were as following:  

The share of those looking for work was second-highest among all faculty graduates. Also, the second highest 

was the share of alternative forms of employment (self-employed / or agreement on work activity - 35%. 

However, a high proportion of these graduates say they have always found work faster than half a year (33%, 

which is the most of all faculty study programmes), but they are often employed in professions outside the 

field of physical education and sport (administration, various managerial positions).  This corresponds to the 

fact that the graduates of this branch showed a difference from other graduates when choosing the reasons 

for difficulties to find the job in the labour market: less often they chose the possibility that they lack the 

ability to enter the labour market. Unlike others, social contacts in the field were not considered to be the 

most critical condition for success in the labour market, but most often, they cited the importance of social 

and communication skills.  

The working graduates of sport management were quite satisfied with their job(92% say they are satisfied). 

A relatively high proportion of graduates are working outside the field (50% entirely outside the field, only 

12% in the field). The majority of respondents also claimed that most of their classmates found work outside 

the branch (38%) and only one the respondent (representing 2%) thinks that most of her classmates found 

work in the field.  Graduates in the field of Sports Management work (or have worked) most often on 

managerial positions (7x) and as teachers or lecturers (5x). Relatively often, there are holding different 

positions in finance, trade and marketing (9x) and administration (5x). There have also been a few other 

sports professions, but these do not correspond entirely with the field of Sport Management (e.g. sports 

instructor, rescue worker or masseur).  

From the reasons that have led to employability outside the scope of the sport management professions, it 

is not possible to clearly identify the dominant one. The reasons for better financial reward outside the field, 

better career prospects, and the inability to find suitable work in the field are equally cited. From the point 

of view of the employers' industry, no dominant area can be identified; the graduates found employment in 

a variety of industries. The most common is the "other" sector, i.e. outside the field of physical education 

and sport. An absolute majority of graduates would prefer work in the future in the field - 15 out of 27 

responses (about 56%), 11 (41%) say they do not care about the field and have other criteria. 

The management of sport belongs to the less clearly profiled disciplines from the point of view of graduates 

‘employability. A large part of the graduates found it difficult to find a job, but a relatively large proportion 

of them work on managerial or administrative positions in different sectors, and the reasons for choosing the 

jobs outside the field varied. Much of the graduates were able to find work relatively quickly, especially when 

it comes to the managerial and administrative positions. The field belongs to those where there is no 

https://portal.mpsv.cz/sz/stat/abs/ksa
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pronounced direction of employability in the field, and other criteria play an important role. At the same 

time, sport management graduates are more likely to believe in their ability to enter and be successful at the 

labour market thanks to their own social and communication skills, regardless of contacts within the industry. 

Employers of sports managers 

The research was attended by 29 representatives of organizations employing sports managers. Three of the 

respondents were represented by sports associations, sports clubs and sports unions. In individual 

organizations, one (64%) or two managing (25%) workers were mostly employed, mostly full-time. In the 

short term, 29% of managers worked in the field of sport. The questionnaire was mostly filled by owners, 

directors, or business leaders approached by organizations. 

Sports Management - Employment trends and demand 

For the holders of education in the field of sport management, the profession of sports management was 

selected as the profession with the biggest employment potential in the labour market. 

The starting point for analyzing trends in the labour market was the tracking of professions and sectors in 

which people with university education in sport (ISCED 813) apply according to the CZSO Labor Force Survey. 

Persons with higher education in the field of sport (not only educated in the field of sport management) are 

very few in the labor market to be able to followed in a more reliable way within this source the structure of 

the professions in which they apply (between 2003 and 2012 there were 1 - 3 thousand). For the most part, 

they worked in the professions of trainers, instructors or managers in the sports and recreation activities 

sector (45%), a quarter worked in education, and others were also employed in the trade. 

Job opportunities best suited to education in the field of Sports Management were assigned to the job 

vacancies in the group of free vacancies in the group called Sport. This includes opportunities for managers 

in sport, which is the leading professional focus in this field, as well as professionals in sports facilities and 

sports officer in the field of tourism. The number of jobs suitable for these professions was offered in the 

monitored period (supply status in 2-3 months) in the whole Czech Republic around 150. This number 

represents 17% of the total vacancies evaluated as potential job opportunities for persons educated in all 

fields of sports studies.  

 

The perspective of the branch/profession 

28% of graduates in the field of sport management have identified their own field as perspective. 

In the framework of employer surveys, only one of the employers of sports managers planned to take up a 

new employee for this position. The others stated that there would be no changes in the number of these 

workers (18 cases), or they planned just replacement for the outgoing workers (2 cases). 

To employ the higher education graduates from the relevant field of education was the priority for 11 

employers when filling vacant positions. A large number of employers rather than higher education have 

placed emphasis on practice in the field and the relationship to sport.  

Reference:  

Šímová, Z, Havlíčková, V., Říhová, H. & Salavová, M. (2014). SOUHRNNÁ ZPRÁVA. Uplatnitelnost absolventů FSpS MUNI na trhu práce. 

Impact Project - The project Innovation and modernization of study programmes at the Faculty of Sports Studies (IMPACT – FSPS, 

registration number CZ.1.07/2.2.00/28.0221). 
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5. Research methodology 

Describe the sampling and data collection principles and procedures that you followed upon collecting 

national data. Present the figures listed below in your research methodology chapter and your review 

concerning the validity and reliability of the sample. 

1. How many people did you contact and asked to participate in the study? 

We have contacted almost 250 people.  

2. How did you contact them (mail, phone, personal talk, etc…)? 

In November we elaborated the list of the potential responders’ for each of the four target groups, and 

we started to approach them via emails and phones just after having access to the Czech version of 

NASME questionnaire. Among the few, we also distributed the printed questionnaire. Before the 

Christmas we have summarized the results, and we have conducted the second (beginning of January 

2018) and third wave (first half of February) of mailing accompanied by phone conversation with 

potential responders´, respecting the agreed numbers in the target groups ( that means that we have 

used on a daily basis the preliminary Webropol data.  

In the process of the ongoing update of the list of responders´ 

- Desk research for enriching the list  

- personal contact stemming from the faculty staff network  

- personal contacts from the cities representatives  and regional sports organizations  

- staff and students contacts in private sport sector  

Thus we were able to assure the agreed structure of the respondents in terms of the sport sector and 

sport hierarchy and their positions in sport organizations as well.  

3. How many people answered that they would be willing to answer the survey? 

 

4. How many people did you then send the survey link to?  

As far as we respected the principle of anonymity of the respondents, we have not required their 

confirmation in this sense. Just 10 % from those who filled the questionnaire also confirmed that they 

have would or had filled the questionnaire.  

5. How many times did you send reminders/follow-up emails in order to increase the response rate? 

On average we have sent two reminders, it means we send up to 400 emails in total. 

6. How many people did answer the survey? The survey was answered by 71 people.  

 

7.       What was the response rate (in %)? This is difficult to answer. Once we count the total number of 

sent emails, it was 28 %. 
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8.      Which persons (position) did you send the survey to? We surveyed respecting the sports 

organizations structures the people in the executive, managerial positions.   

1.       General Secretaries only or also other persons. We surveyed respecting the sports organizations 

structures the people in the executive, managerial positions.   

2.      If other persons: specify which and in what organization (club, federation, municipality…, etc. ?) 

 

9.       Did people that did not want to participate in the study send an explanation for not participating? 

Just a few and their claims were related to the fact that in their view the questionnaire was too 

complicated or not suitable for, for example, the managers that operate in the clubs on a voluntary base.   

10.  How did you handle anonymity (f.ex. is it possible/impossible to track the survey answers to e-mail 

addresses/names/ name of the organisation?). We respect the privacy and anonymity of our respondents 

fully. 

 

6. Results 

6.1 I Basic information (page 1 in the questionnaire) 

This section includes the summary of the basic information of the sample – gender, age distribution, 

residential area, level of education, major (in education), current employer and occupational title. 

Gender: 51 male, 16 female.  

 

Age distribution - Number of respondents: 65 
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Place of residence - Number of respondents: 66 

Brno – 20 ; Třebíč – 3;Teplice – 2; Olomouc - 4;Pardubice -2;Česká Lípa- 3;  Nové město na Moravě- 1; 

Praha – 8; Tábor – 2; Čebín- 1; Hořice – 1; Ostrava-  1; České Budějovice- 1;Liberec  - 1; Kutná Hora- 1; 

Bohdaneč – 1; Klášterec nad Orlicí – 1;Opava- 1; Veselí nad Moravou – 1; Prostějov – 3; Modřice- 1; 

Boskovice- 1; Přerov- 1;Račice – 1; Drnovice- 1; Ráby – 1; Podolí – 1 .  

The respondents’ geographical origin is covering equally the Czech Republic regions.  30 % are located in 

Brno and 12 % from the capital Praha.  

 

Level of education- Number of respondents: 67 
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A major - Number of respondents: 67 

 

68, 65 % of respondents have studied sport management, sport coaching and physical education or in 

another sport area such as psychology, special pedagogy, PE - Teaching, Regeneration and nutrition in 

sports, recreation. Marketing, Economy/finance and management, in general, have studied 23, 89%. Other 

fields are covered by the study field such as construction, mechanical engineering, social health care, social 

pedagogy for teachers, Pedagogy, Special pedagogy, mathematics. Law, Electrotechnics; geography, 

psychology, pedagogy, sociology, transport, mathematics, forest engineering. 

 

Current employer- Number of respondents: 67 

 
 

AS we have stressed earlier, we heavily tried to achieve the agreed structure and numbers in four target 

groups and results are as follows: 

✓ Non-for profit sport clubs and associations – 31  

✓ Professional sport clubs   - 12 

✓ Cities and municipalities and regions (including ministry ) – 11    

✓ Sport organizations from the private sector -   13 



 

16 
 

 

 

6.2 II Changes in working life (page 2 in the questionnaire) 

8. Do you believe that the commercialization of sport will have an effect on your own working 
area? Number of respondents: 65 
 

  

66, 15 % (43 respondents) of respondents believed that the commercialization of sport would have an 

effect on their working area.  Open text answers: Yes, how? 
Higher interest and awareness of the sport; Comprehensive security of the training process; I hope it will 

finally have an impact, especially in relation to the economy; More paperwork; The need to increase 

professionalism; Greater funding (public interest);Greater public interest; Change in the  nature of the 

education; More information; The decrease  of sports decisions, more “political”  decisions ; The interest of 

sport will not be the primary concern; Popularization of private sports organizations  (dancing);The inflow of 

finances; The gradual professionalization of the administrative and sporting parts; There is a need to reconcile 

sport and the economy; Effect on cooperation between research and the commercial sphere (transfer of 

knowledge to the application sphere);Increased financial security; Re-professionalization of work; Sponsors 

- More funding for sports projects; Changes in public funding for sport; The number of participants and 

individual competitions will increase; Increased number of active members, increased demand for education, 

extension of the membership base; Significant influence on the scientific training of coaches and judges; 

Increased interest in the sport; Above all, organizing large sports events; We will have to be more professional 

(paid positions);Commercialization is ubiquitous in professional sport, and it makes a big difference to make 

sport just for joy or to have it as the main source of income just like it is with basketball players. However, 

not to commercialize sport, it will be difficult to move to a higher and higher level. To 100% performance, 

the athlete needs time for both training and regeneration ... That athletes are paid for the "work" they enjoy, 

it gives them the ability to concentrate only on their sporting performance; Presentation of sport,  support 

of youth; Change of  Job descriptions ; I am  in an area where sport and commercialization are directly linked; 

Thanks to commercialization, both audiences and partners can be attracted; More finance; Our consortium 

becomes more known  - positive and negative is the public opinion that a non-profit making association is 

run for assuring  the income of the founders; The development of sport, thanks to additional funding; The ad 

will be where it is not; Increased demands  in professional training assurance; More money for the  sports 

clubs ´segment; High financial burden , costs of athletes.  

33, 85 % (22 respondents) do not believe that commercialization will have an effect on their working area 

Open text answers: Why, why not?: 

 I see the commercialization as a part of sport; We are quite a commercialized environment; My focus is on 

transfers against the budgeted budget, so I will always hire the players I can afford; If a large part of the 
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sports facilities will still be run mainly by the municipalities, it will not have much influence; 

Commercialization does not concern so-called sport for all; I have no clue; My sport is tied to tradition.  

9. Do you believe that the internationalization of sport will have an effect on your own working 

area? Number of respondents: 64 

 

Forty-eight respondents believe that the internationalization of sport will have an effect on their own 

working area. The rest (16 respondents) believe in the opposite.  

Open text answers: Yes, how?: 

Pan-European competition; Higher funding for sports clubs; Improving exchange of information; Positive, 

opening  to the world; Employees must self-educate themselves  (mainly linguistically);Sharing of 

experiences, lessons, improvements; A wider base for talent selection; More job opportunities for players 

and others; Changing nature of education; Multiple contacts; Quality growth, new trends, new service 

concepts; Internationalization has already taken place. It has completely changed the nature of work 

activities, both in terms of content and perception of  the sport by public;  Players from different countries 

are exchanged; Cooperation on research projects in the field of sport ;Greater competition; Exchange of 

experience; Better and better confrontation = better sporting results; Approval of citizenship of foreign 

athletes, sport tourism, state support of international sporting events, international working groups; 

Cooperation with many foreign organizations and institutions; The number of participants of sport events  

and individual competitions will increase; We are gradually adapting to  and reacting to it according to the 

needs ;Yes, acquirement of further development projects, international communication and cooperation, 

acquiring of new knowledge, improvement of the coaches and players quality;  She already has. Stealing of 

new talents, and those who educate them do not even get severance pay; Solving the necessary problems in 

the given sport; Attendance of the athletes from all over the world; We will have to be more professional 

(paid positions); Today and every day I come in contact with either foreign players or their agents. The 

internationalization of basketball has a tremendous impact on its development ... unfortunately, I think it is 

more a problem for Czech players than foreign players are taking a lot of space for the young Czechs and our 

own players can not develop well; Interconnection of information, cooperation; Extension of scope of the  

operations; Just like in commercialization; Claims on the trainer's language skills are raising; Multiple member 

bases; Expanding awareness of university sport; Unification of sports conditions; More competitions; Linking 

co-operation and expertise; Linking with surrounding organizations; The level of sports scores will increase.  

 

Open text answers: No, why not?: 

It is already fully developed, and it is beneficial; We are a local Brno company; We are a club gym; 

Internationalization does not concern so-called sport for all; I can not evaluate it now; Internationalization of 

sport is, I think, artificial term sport is international in its essence; The Czech Extra league will not be 

interesting for foreign countries. 
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10. Do you believe that the development of information technology will change your work? 

Number of respondents: 63 

 

 

84, 13 % (53 respondents) believe that the development of information technology will change their 

work. Open text answers: Yes, how?: 

Faster and more targeted transmission of information - more efficient transmission of information; Recording 

the 3D motion progress; The right setting, functionality and user comfort can only be beneficial + and vice 

versa; More time spent on a computer; Speeding up and simplifying all processes; Can simplify workflows; 

Simplification of bureaucracy; Athletes will be more on social networks and less to move; Acceleration of 

some processes; Increases bureaucracy, leads away from professional work; Improving contacts, speeding 

up work;;Acceleration of communication; Ease of work; Closer to the fan base. Greater opportunity to 

promote sports; Better communication; Easier communication with clients, more marketing opportunities; 

More complex decisions and subsequent errors (increase); Yes, the development of IT has completely 

changed the character of the activity, has substantially accelerated internal communication, changed the 

character of external communication (social media);There is a rapid link between the subjects; It saves time 

and simplifies communication between cooperating institutions. It will help to find partners for research and 

the transfer of new technologies to sport; We are already using IT , measuring, data processing; 

Simplification; The ability to better monitor the athlete's load and performance diagnosis in training and 

transfer to a match; Greater emphasis on data logging in sports, transparent accounts, sharing of information; 

I am using programs for a detailed view of players already today; Faster communication, exchange of 

information; IT development changes and will change everybody's work; Registration, promotions, outputs, 

results - all faster and more efficient, less work; For example-  not only marketing but also any business 

without constantly mapping IT innovations can no longer operate ; Yes, it  has already changed. Faster and 

simplified communication; Improves communication in sporting associations and in managing both 

organizations and sporting competitions; Plus: More information, faster communication. Minus: more 

complicated agendas, more complicated SW, more requests for information from the state, umbrella 

organization, etc. - overall more time needed than before; Speed, simplicity; Better accessibility of 

information; We hope that IT will help in the organization; Information technology greatly simplifies 

everything, whether it's communication with players, sponsors ... or, for example, player transfers. IT is a 

great asset; Faster communication; Simplify some activities, but there will be "dehumanisation"; This has 

long been the development of information technology changing all areas of human activity; We get more 

into the subconscious of the general public; Simplify registration and agenda; It will change the work of 

everyone; Flexibility; An increase in work; Simplify work and refine targeting for the target customer; 

Simplification of communication and education processes; Simplification and acceleration of processes - 

Information transfer and management; Far greater awareness; Increase of information to partners, overall 

awareness.  

15, 87 % (10 respondents) do not believe that the development of information technology will change their 

work. Open text answers:  
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Many of IT are used already, another IT apps is not a problem; It has already changed; We work in sport, 

there is no reason to change jobs; Personal work with the client is important; We are at the beginning of our 

journey, I believe that technology and IT will play a more significant role in the future.  

 

11. How would you estimate the share of female (%) and male (%) employees in managerial positions in 

the area of sport management in your country? Number of respondents: 64 

 Minimum value Maximum value Average Median 

Female employees (%) 4 90 25.62 20 

Male employees (%) 10 96 74.61 80 

 

 

12. How would you estimate the share of female (%) and male (%) employees in managerial positions 

develops in the area of sport management in your country within the next ten years? Number of 

respondents: 66 

 Minimum value Maximum value Average Median 

Female employees (%) 0 75 30.5 30 

Male employees (%) 25 100 69.48 70 

 

 

13. What are the fastest-growing positions in your working area? Please name max. Three positions. 

Number of respondents: 52 

The fastest-growing positions:  

Trainer, video couch , administrative staff, executive, programmers, project coordinator and manager; IT 

technician; manager of youth, PR, Marketing, VIP coordinator, administration for  subsidies; Physiotherapists; 

student trainer; Assistant Coach, Professional Athlete, Marketing, and Social Networks; fitness coach; trainer, 

skill trainer; methodology; event manager ;supporter liaison officers ;Graphics ; mental coach; legal + 

accounting services ;Promoter; development manager ;economist, financial service ; safety manager  ;sport 

manager; IT consultant.  

14. What are the positions in your working area that will probably disappear? 

Choreographer; volunteer; drivers; Special educator; economic worker; manager for foreign relations; 

Sčitatel; marketing assistant; secretary; salesman; assistant; technical worker; secretary of youth; 

admission/registration management; cleaning woman; juryman.  
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15. What are the latest new professions or occupations in your working area?  

Number of respondents: 54 

There are groups of new positions in these areas:  

✓ Marketing specialist (PR, web, social media, communication manager, promotion on the Internet, 

promotion on social networks,  

✓ IT technologies implementation specialists; video couching and data managing   

✓ Physiotherapists, fitness specialists; Fitness Coach, Nutrition Specialists 

✓ Development managers, coordinators of international events 

✓ Project managers and Preparation of grants 

✓ Support liaisons officers 

✓ More specialized positions in the fields of law, taxation  

✓ Quality coordinators  

✓ Agents for sport activities and custom-made events 

✓ Trainers of specific game activities (friction forces & fitness, coach coaches, assistant coach) 

✓ Scouting 

 

16. What will be the new professions or occupations in the area of sport management within the next 

ten years? Number of respondents: 48 

There are groups of new positions in these areas: 

✓ Tournament committee members 

✓ Specialists in online marketing 

✓ accountant (specialization of the association)  

✓ leader of the electronization projects (information systems) 

✓ Manager of the sports section, managers of the individual representation categories 

✓ Improving scouting and marketing, 

✓ working with fans; communication with fans, advertising and PR 

✓ specialist fitness coach specialist psychologist specialist of regeneration and rehabilitation 

✓ Individual coaches fitness trainers 

✓ prognostic 

✓ IT professionals 

✓ Online Nutrition Advisor 

✓ project manager, manager of sports events 

✓ economist - legal manager  

✓ sports nutrition consultant 

✓ Subsidy processor (requests, billing, checks). 

✓ sport manager 

✓ graphic designer 

✓ Something connected with new media 

✓ Marketing consultant 

✓ Specialized coaches for different performance components 

✓ operation of new technologies 

✓ IT support, Marketing 

✓ A sports scout, sports analyst 

✓  Marketing Contact with Media 

✓ Sport Medicine 
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17. Do you know other occupational areas in which people with sport management education are 

employed? 

Number of respondents: 63 

 

 
 

Occupational areas in which people with sport management education are employed- open answers: 

Destination management; education; pharmacy; marketing; anywhere to have a job; a worker in social 

services; Police of the Czech Republic; private sector; Other National Sports Unions; school heads; business 

activity, manager; Coaching, business representatives; financial advice; reality, spa, universities, 

multinational corporations, pharmaceutical representatives; Fire brigade; youth work, education, sports 

psychology, physiotherapy; Tourism; Media, Business management, Hotels, Fitness centres; IT; private sector 

companies (automobile industry, etc.), state sector (Ministry of Defence); Tourism; Government, Media; 

broad application with the exception of technical and legal fields.  

 

 

 

18. Do you see that people with sport management education are working in other occupational areas 

than sports in the next ten years? 

Number of respondents: 63 

 

 

Occupational areas in which people with sport management education will be  employed in the next ten 

years-  open answers:  

Education, the private sector, pharmacy, financial literacy; tourism, marketing, business, physiology, 

pedagogy; anywhere to have a job: from chefs to vendors to management-  they are a lot of graduates , 

private business - fitness, all sectors of management, private sector, corporate, finance, can work in the 

whole economy, coaching, enterprise management, services, public administration, charitable organizations, 

tourism, regular management in companies, administration, customs and financial authorities, rehabilitation 

institutes, fire brigades, education, trade, incorporate corporations as team leaders, all kinds of jobs -  difficult 

to specify, IT, teaching, private sector companies (automotive, telecommunication, NGOs, government, 

media, various agencies, it will depend on their abilities. 
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The Czech environment does not offer as many capacities as it is currently produced in terms of sports 

managers graduates.  Progressive professionalization of sport will compensate for this inequality, but 

currently, in the context of general under-funding of sport, this equation is not balanced, I do not know, but 

there are generally few jobs for sports managers; I do not know, but surely some areas will be found 

- Sport management is in itself an unnecessarily narrow profile. Either you're a manager or not, and it's quite 

subordinate, whether you're managing a sport or another industry. There are few jobs for sports managers 

 

 
 
19. Are there people with another educational background than sport management working in your 
area? 

Number of respondents: 65 

 

Open text answers: Yes, from which educational background:  

Electricians , civil and technical, engineering, construction, all kinds of technicians, teachers, economic and 

legal, pedagogical, social, special-pedagogical, special pedagogy, craftsmanship, whatever – important are 

their skills and will to work ,Teaching Physical Education, Psychology, Coaching, IT, Hospitality, Worker, 

Everything - Broad-spectrum, General Management, Economic Directions, Lawyers, Journalists, Natural 

Sciences Both apprenticeship as well as people with university pedagogical training are welcomed . It's 

about capabilities, not titles. 

 

20. Do you see that people with other than sport management education are working in your area in the 

next ten years? Number of respondents: 64 

 

Open text answers: Yes, from which educational background:  

Economist, Teacher, Lawyers, Depends on Economic Situation, Pedagogical, Social, Special-Pedagogical, 

Coaching, General and Medical, Marketing, Economics, Sociology, Technical, Physiotherapy, Fitness 

Training, Professional Trainers, IT, Journalists, industrial college), university (university, chemistry, science. 

Education is not a primary criterion. It is mainly about overview, experience and abilities.  

 Anything. It depends more on willingness to work at any time during the week and at low wages. 
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6.3 III Cooperation and recruitment (page 3 in the questionnaire) 

 

21. What are the most important partners or collaborating organizations for your organization? 

Please mention three most important partners or collaborating organizations. 

Number of respondents: 62 
 

The most important partners or collaborating organizations 

City, regional authorities, state - Ministry, sports associations, university, organizations with spaces for my 

activities (hotels, restaurants, fitness centres); public administration, commercial partners; Private Sector, 

State Enterprises, Law Office, Sponsors, Sports Sport Centres, International Sports and Culture Association, 

University Sports Clubs and Unions, Sports Faculties and their Departments 

 
 
22. Does your organization currently have cooperation with an institute that teaches sports 
management? Number of respondents: 65 
 

 

 

 

Open text answers: Yes, which institute and why?: 

✓ Faculty of Sports Studies MU - student practice, gain new knowledge in a reciprocal way; use of 

trainees within the scope of their studies. We cooperate with the Faculty of Sports Studies of MU 

because we have a good sports background and contact with students who are interested in 

working in our club.  

✓ Charles University Prague and other faculty of sports 

✓ Faculty of Physical Culture in Olomouc (education, testing, research) 

✓ Higher Technical School of the Czech Union of Sport 

 

Open text answers: No, why not?: 

We are a small sports club, we have no need yet, we need coaches, not managers, there was no opportunity, 

we do not have capacity for this, individual training from the Czech Special Olympics Movement, lack of 

personnel capacities for such cooperation, No sense, I do not think just the school experience educates  

sports manager to today's football environment, I do not know the possibilities, we have a small club gym 

and the development is limited, the company does not have an adequate job position, there is no need or 
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demand, there is no opportunity, we have no paid managers, there was no request or suggestion for 

cooperation, there was no reason,  lack of finances, no need, I do not know, we are a small organization that 

does not have enough employment, there is no need, there is no reason these positions, sport association 

does  not seek such cooperation , the organization does not employ sports managers.  

 

23. How do you find new employees? Number of respondents: 66 

 

Other:  

We do not look, we do not have employees; Personal negotiation; Personal contacts; Employment office; 

Personal meetings, relationships; Voluntary work in clubs; We do not have the resources for the 

employees, we are looking for help among the parents of our athletes, family help; We only have 

volunteers;;We choose them from the clients ; Students´  internship 
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Includes two questions, and a summary of the main results concerning the mentioned questions. 

6.4 IV Current competencies of professionals in the area of sports management (page 4 in the 

questionnaire) 

The Czech Republic "Core competences" (both 4,0 or 
more) Now Future Difference Total 

Teamwork 4,2 4,5 0,3 8,7 

Ability to work autonomously 4,3 4,3 0,1 8,6 

Organizational skills 4,2 4,3 0,1 8,5 

Capacity to adapt to new situations (Flexibility) 4,0 4,4 0,5 8,4 

Planning skills 4,0 4,4 0,4 8,3 

Problem-solving skills 3,9 4,3 0,4 8,3 

Oral communication 4,0 4,3 0,3 8,3 

Written communication 3,9 4,4 0,5 8,2 

Capacity to generate new ideas (Creativity) 3,9 4,3 0,4 8,2 

Event leadership 4,1 4,1 0,1 8,2 

Capacity to learn 3,8 4,4 0,5 8,2 

Social intelligence 4,1 4,1 0,0 8,2 

Communication skills and management 3,9 4,3 0,4 8,2 

Decision-making skills 3,8 4,3 0,6 8,1 

Concern for quality enhancement 3,9 4,2 0,3 8,1 

The significance of sport and physical activity in society 4,1 4,0 -0,1 8,1 

Knowledge of the people's need for physical activity 3,9 4,1 0,2 8,1 

Desire to succeed 4,0 4,0 0,1 8,0 

 

The five first core competences are the same as the average for all countries. Four of other core 

competencies namely - oral communication, social intelligence, the significance of sport and physical 

activity in society and desire to succeed) are found in both the Czech sample and total sample of all 

countries but in a different order. 

6.5 V Future requirements in the area of sport management (page 5 in the questionnaire) 

"Extremely important in the future" (Future 4,3 or more) Now Future Difference 

Teamwork 4,2 4,5 0,3 

Capacity to adapt to new situations (Flexibility) 4,0 4,4 0,5 

Planning skills 4,0 4,4 0,4 

Capacity to learn 3,8 4,4 0,5 

Written communication 3,9 4,4 0,5 

Problem-solving skills 3,9 4,3 0,4 

Capacity to generate new ideas (Creativity) 3,9 4,3 0,4 

Decision-making skills 3,8 4,3 0,6 

Ability to work autonomously 4,3 4,3 0,1 

Organizational skills 4,2 4,3 0,1 

Oral communication 4,0 4,3 0,3 

Knowledge of a second language 3,1 4,3 1,2 

Communication skills and management 3,9 4,3 0,4 

Teamwork competence occupies the same position as in all countries sample, the rest of the extremely 

important competencies (not less than 4, 3) in the future is the same as it is in the all countries sample, but 
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in a different order.  Knowledge of a second language rated 4, 3 in the Czech Republic is in all countries 

sample rated 4, 1.  

 

6.6 Core competences (CC)  

"Competences to be developed" (Difference > 0,5) Now Future Difference 

Knowledge of a second language 3,1 4,3 1,2 

Sponsorship management 3,1 4,2 1,1 

Digital marketing 2,9 3,9 1,0 

Use of virtual media/platforms in work 2,9 3,8 0,9 

Financial management 3,2 4,1 0,9 

Use of social media in work 3,2 4,0 0,8 

Marketing 3,2 4,0 0,8 

Ability to work in an international context 3,3 4,1 0,8 

Sales management 3,0 3,7 0,8 

Risk management 2,8 3,5 0,7 

Business intelligence in sport 2,9 3,6 0,7 

Customer relations management 3,2 3,8 0,7 

Strategic planning and development 3,5 4,2 0,6 
Interest to follow the development of the sport management 
field 3,2 3,8 0,6 

Ability to create new products or services 3,2 3,8 0,6 

Ability to utilize big data 2,9 3,5 0,6 

Analyzing skills 3,3 3,9 0,6 

IT-skills 3,4 4,0 0,6 

Knowledge of health issues 3,4 4,0 0,6 

Sports-related legislation 3,5 4,1 0,6 

Decision-making skills 3,8 4,3 0,6 

Human resource management 3,2 3,8 0,6 

Corporate social responsibility (CSR) 3,0 3,5 0,6 

Project design and management 3,4 4,0 0,6 

 

In comparison with the all countries result where three first competences that need to be developed are all 

related to the digitalization, virtual platforms and social media in the Czech Republic first two places are 

occupied by competencies that are related to the second knowledge competence and sponsorship 

management.  Sponsorship management, financial management, Ability to work in an international context, 

Risk management are the CC that needs to be developed in the Czech Republic significantly, but in all 

countries sample, these are not rated so highly in terms of their development.  

There is an overlap in the need (although in different order) of the development of CC in Czech Republic 

with the CC in all countries sample when it comes to these competencies ( indicated in shadow colour) : 

Use of virtual media / platforms in work; Use of social media in work; Marketing; Sales management; 

Business intelligence in sport; Customer relations management; Strategic planning and development; 

Ability to create new products or services; Ability to utilize big data; IT-skills; Sports-related legislation.  

The rest of the CC indicate in our view the immaturity of the sport management sector in Czech Republic 

comparing to all countries sample in areas of financial management, internationalization, HRM, Project 
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management, and research knowledge ( analysing skills, interest to follow the development of the sport 

management field,  Decision and Risk Management. 

 

 

6.7 “Unimportant” competences 

"Competences to be developed" (least 15 ) Now Future Difference 

Management with a focus on values, ethics and culture 3,5 3,8 0,3 

Cooperation across different administration sectors 3,7 4,0 0,2 

Sport tourism 3,2 3,4 0,2 

Environmental concern 3,4 3,6 0,2 

Organization of sports for all -events 3,9 4,1 0,2 

Knowledge of the people's need for physical activity 3,9 4,1 0,2 

Ethical commitment 3,9 4,1 0,1 

Understanding of cultures and customs 3,4 3,6 0,1 

Organizational skills 4,2 4,3 0,1 

Ability to work autonomously 4,3 4,3 0,1 

Event leadership 4,1 4,1 0,1 

Desire to succeed 4,0 4,0 0,1 

Social intelligence 4,1 4,1 0,0 

The significance of sport and physical activity in society 4,1 4,0 -0,1 

Community life in general 3,8 3,7 -0,1 

 

6.8 Conclusions 

Essential findings from the data are related to the fact that the respondents provided us with a lot of sincere 

answers to the open questions. The most striking founding was that sport management education is not 

valued so highly by practitioners as it is perceived and valued by academia. The explanation of this can be 

found in the part that describes the reason why the sport organization do not cooperate with academia and 

in the part that describes the opinions of practitioners in terms of the future specialization and 

professionalization of jobs when managing sport organizations. The differences of the importance of   CC in 

the Czech Republic in comparison with all countries sample can be in our view explained by the different 

national systems of sport (Vocasport Research Group, 2004,http://www.easesport.org/art.php?id=3218)  ) , 

where the Czech Republic belongs (sports political systems) to the Bureaucratic configuration” that shows a 

high degree of involvement of the state. Consequences of this bureaucratic policy configuration of sport in 

the Czech Republic  that are also reflected  in our research are as follows:  

1. Public authorities play a very active role in the regulation of the sport system.  

2. There is a legislative framework for specific areas (e.g., the Act on Support of Sport).  

3. This is a system characterized by rules that derive from the activity of public authorities, which have a 

political/democratic legitimacy, and, during the formation of the rules, they necessarily need not negotiate 

to any great extent with the other actors in the sport so as to achieve a harmony of interests. 

 4. The voluntary sports movement operates on the basis of authorization (e.g., the Act on Volunteering). 

 5. Social partners in negotiations may be absent or are ignored.   
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6. Users/consumers of sports products and private entrepreneurs have a low impact on the realization of the 

state policy in sport. 

 

7. Sector analyses 

For the sector analysis we have elaborated the analysis in the areas, wherein our view there is a potential 

considering the ultimate goal of the NASME project – the development of the new curricula that would reflect 

the presented views and needs of all sectors.  

What are the latest new professions or occupations in your working area? 

Sector I – sport associations  Sector II – sports clubs  

Number of respondents: 10 
IT, project staff; 
Chief Operating Officer 
Marketing Coordinator. 
Quality Coordinator. 
Coaches of specific game activities (friction 
forces & fitness, coach coaches, coach of 
attackers) 
PR, webmaster, 
IT development manager,  
Coordinator of international events 
IT technicians (webmaster),  
PR managers 
Communication manager 
Fitness coach nutrition specialist 

Number of respondents: 27 
Fitness coach 
Physiotherapists, masseurs, fitness trainers 
Athletic Manager 
Regional athletics manager 
Video Coach Fitness Coach Mentor Coach 
Video and scraping, scouting 
Youth Manager and SCM Game Development 
Coach 
Social Network Coordinator; Preparation of grants 
Sports manager of the club 
The big boom is experienced by the marketing 
managers or people who care for the promotion of 
sports clubs. 
Economist; Marketing worker 
Operating manager 
Marketing director, physiotherapist, Fitness 
Specialist; Marketing manager; PR manager 
Support liaison officer, profession and job positions 
in women's football, ... 
Coach; Assistant manager 
More specialized specializations in the fields of 
law, tax ...; Management; Social Network Manager. 
Secretary function for club activity and marketing 

 

Sector III – public sector  Sector IV – private sector  

Number of respondents: 11 
Project manager for EU projects 
Head of the Day Care Centre 
Cleaning worker 
Recent positions have not changed 
IT professionals 
A personal coach to the house, 
Sport manager 

Number of respondents: 6 
Agency activity for dance shows, custom-made 
events 
Sales agent, Analyst 
Promotion manager on the internet,  
Social media promotion 
Project manager – searching for calls and 
conditions of projects  
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The project managers and IT specialists seem to be the latest new professions in all sectors. Then obviously 

the variety of the new jobs reflects the differences in the nature of the sectors (i.e. marketing and new media 

brought more new jobs in these areas in the sectors I, II and IV as far as the cities and municipalities most 

likely are not so much dependant on the marketing activities, but they, on the other hand, stress the 

personalized caring and coaching which is very much in tune with their social role in the community sport).   

What are the fastest-growing positions in your working area? 

Please name max. Three positions 

Sector I Sector II 

Number of respondents: 11 
1. 

- Administration 
- Programmers 
- Executive manager 
- Project Coordinator. 
- President / President 
- PR 
- Administration of  subsidies 
- Physiotherapists 
- Communication 
- Physiotherapist 
- Assistant Professor 

2. 
- Coaches 
- Researcher. 
- Sports Director 
- Methodologists 
- Chairman of the Sports Section 
- Fitness trainers 
- Marketing 
- Mental coach 

3. 
- Physiotherapists 
- Technician. 
- Coaches of national teams 
- Development manager 
- Psychologists 
- Project management 
- Sport manager 

Number of respondents: 26 
1. 

- Head coach 
- Coach 
- coach 
- Video couch 
- Managing Director 
- Administrative staff 
- Economist 
- Youth manager 
- IT technician 
- Coach  
- Coach 
- Coach 
- Marketing manager 
- Sport manager 
- Student coach 
- Stable 
- Marketing 
- Professional athlete 
- Sport manager 
- Marketing 
- Assistant coach 
- Marketing 
- Manager 
- Social networks 
- they are not 
- Media + marketing 

2. 
- Fitness coach 
- Economist  
- Marketing 
- Skill Trainer 
- Social networks 
- Mechanics 
- Fitness trainers 
- Economic manager 
- Fitness coach 
- A masseur 
- Manager 
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- PR manager 
- A supporter of liaison officers 
- coach 
- IT 
- Coach 
- Graphics 
- Legal + accounting services 

 
3. 

- Marketing 
- Chairman 
- Sport manager 
- Economist, financial service 
- Physiotherapist 
- PR 
- Marketing 
- Safety 
- Manager 
- IT consultancy 
- Manager 

 

Sector III Sector IV 
Number of respondents: 9 
1. 

- they are not 
- they are not 
- Mayor 
- Information technician 
- Marketing 
- Fitness facility manager 
- Director 
- They are not 

2. 
- Mayor 
- Coach 
- Deputy Director 

3. 
- Member of a regional parliament  

- Secretary 

Number of respondents: 6 
1. 

- no new positions 
- Teacher 
- Coach 
- Project manager 
- VIP Coordinator 
- everything I and my  husband and I are 

involved in - training, billing, subsidies 
and grants, all agenda related to races 
(registration, accommodation, logistics 
of the transport of competitors) and all 
other activities that are needed 

2. 
- no new positions 
- Educator 
- Club manager 
- Event manager 

3. 
- no new positions 
- Assistant 
- Promoter 

 

The fastest-growing positions have been identified by the respondents for sport clubs – sector II and they are 

related to coaching, new media and marketing, safety, IT consultancy and management in different 
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functional areas of sport.  On the contrary, in the sector I the fastest-growing positions are linked to the 

administration and executive positions in methodology and projects and the position in the such as mental 

coaching.   AS fastest-growing positions in sector III are mentioned (except the sport facility manager, coach 

and marketing) the positions in the administration of sport (even the mayors and members of a regional 

parliament are considered as a positions in sport / for sport that is most likely related to the duties in term 

of the sport development that is delegated by law to municipalities. Our explanations for scarcity of the 

position mentioned by the private sector is that this might be the result of the former period of stagnation 

of the Czech economy that hit the sport enterprises as well. 

 

What will be the new professions or occupations in the area of sport management within the next ten 
years? 

 

Sector I  

Number of respondents: 10 

✓ Tournament committee members 
✓ Accountant (specialization of the association)  
✓ Leader of the electronization projects (information systems) 
✓ Manager of the sports section, managers of the individual representation categories 
✓ Prognostic 
✓ Project manager, manager of sports events 
✓ A sports scout, sports analyst 
✓ New media specialists  

  

Sector II 

Number of respondents: 21 

✓ Economist - legal manager  
✓ Project manager 
✓ Graphic designer 
✓ Working with fans; communication with fans, advertising and PR 
✓ Specialist fitness coach specialist psychologist specialist of regeneration and rehabilitation 
✓ Sport Medicine 
✓ Specialized coaches for different performance components 
✓ Operation of new technologies 
✓ Individual coaches fitness trainers 
✓ IT support, Marketing 

 

 

 

 

Sector III 

Number of respondents: 11 
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✓ IT professionals 
✓ Online Nutrition Advisor 
✓ Marketing consultant 

 

Sector IV 

Number of respondents: 6 

✓ Specialists in online marketing 
✓ Internet-based specialists 
✓ Subsidy processor (requests, billing, checks) 

 

It seems that the most new professions are envisaged to be in sector I and II. In all sectors the specialists in 

IT and marketing specialists will be needed as a result of continuing digitization.  

How do you find new employees?  

Sector I 

 

 

 

Sector II 
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How do you find new employees?
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Sector III 

 

 

Sector IV 
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In all sectors, the most used mode of how to find new employees is personal contact/ word of 

mouth. Announcement on own web page and internal announcement are considered as second or 

third options in all sectors. Social media as a recruitment tool are also used but in sector III in a 

limited scope.  The least popular modes of recruitment are fairs and recruitment consultancy. 

 

Does your organization currently have cooperation with an institute that teaches sports 

management? 

Sector I  

 

Sector II 

 

 

Sector III 
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Sector IV  

 

This question is, in our opinion, crucial when it comes to developing the opportunities for an ongoing update 

of sport management curricula and for gathering the feedback regarding the employability of the sport 

management graduates. Unfortunately, in all sectors there is just limited cooperation with HE establishment, 

and in sector IV does not exist at all. The most frequently mentioned reason are in all sectors:  No sense, I do 

not think just the school experience educates sports manager to today's football environment, I do not know 

the possibilities, and there is no opportunity, reason or need to cooperate.  

 Sectorial comparison of the differences in terms of the current and future skills  

In the next table, there is a comparison of all results by sectors related to the questions: 

No: 24. Please evaluate your own competences on a scale from 1 to 5, and  

25. Please evaluate the future requirements in the area of sport management on a scale from 1 to 5. 

In pink colour the competences that reached the difference between the current and future skills more 

than 1, 0 have been highlighted, and all negative differences are highlighted in light blue. Key findings: 

✓ Knowledge of the second language is important in the future for all sectors. 

✓ Skills in sponsorship management and digital marketing are seen as important by sectors I – III.  

✓ Financial management is considered a skill that needs to be developed by sectors I, III and IV. 

✓ In the sector I and III, the skills related to social media are indicated as those who need to be 

developed.  

✓ Interest in the development of the sport management field is suggested to be developed by sector I 

and IV.  

✓ Sport-related legislation and CSR concept are of the interest in sector I. and skills related to the 

internationalization are stressed by sector IV.  
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Current Future Differ Current Future Differ Current Future Differ Current Future Differ

4,42 4,64 0,22 4,41 4,43 0,02 3,67 3,92 0,25 4,22 4,33 0,11

4,00 4,64 0,64 4,13 4,43 0,30 3,75 4,08 0,33 3,78 4,56 0,78

4,25 4,55 0,30 4,13 4,39 0,27 3,33 4,08 0,75 4,22 4,22 0,00

4,33 4,36 0,03 4,03 4,54 0,50 3,75 4,08 0,33 3,11 4,25 1,14

4,25 4,64 0,39 4,03 4,43 0,40 3,83 4,00 0,17 3,56 4,22 0,67

3,58 4,91 1,33 3,28 4,32 1,04 2,25 3,83 1,58 2,56 4,22 1,67

4,08 4,82 0,73 3,94 4,39 0,46 3,50 4,00 0,50 3,44 4,11 0,67

4,08 4,27 0,19 3,65 4,29 0,64 3,33 3,92 0,58 4,22 4,22 0,00

4,17 4,18 0,02 4,22 4,18 -0,04 3,58 3,67 0,08 4,22 4,33 0,11

3,33 4,27 0,94 3,41 3,86 0,45 3,42 4,17 0,75 3,44 4,00 0,56

4,17 4,45 0,29 3,94 4,46 0,53 3,83 4,42 0,58 4,00 4,25 0,25

4,08 4,55 0,46 3,84 4,25 0,41 3,83 4,33 0,50 4,11 4,33 0,22

3,83 4,27 0,44 3,78 4,43 0,65 3,92 4,25 0,33 3,89 4,44 0,56

4,25 4,09 -0,16 4,13 4,21 0,09 3,67 3,75 0,08 3,56 3,78 0,22

4,50 4,18 -0,32 4,44 4,50 0,06 3,92 4,08 0,17 4,00 4,33 0,33

4,08 4,73 0,64 3,38 4,19 0,81 2,83 3,42 0,58 2,67 3,89 1,22

3,92 4,00 0,08 3,75 4,11 0,36 3,25 3,75 0,50 3,44 4,00 0,56

3,64 3,90 0,26 3,53 3,74 0,21 3,36 3,58 0,22 2,89 3,89 1,00

3,58 3,82 0,23 3,53 3,57 0,04 3,00 3,33 0,33 3,33 3,56 0,22

3,17 3,36 0,20 2,97 3,32 0,35 2,42 3,00 0,58 2,38 3,33 0,96

3,50 4,45 0,95 3,31 3,96 0,65 3,25 3,42 0,17 2,89 3,56 0,67

3,67 3,82 0,15 3,44 3,79 0,35 2,83 3,17 0,33 3,33 3,67 0,33

3,25 4,00 0,75 3,41 3,75 0,34 3,08 3,50 0,42 3,00 3,78 0,78

3,08 3,91 0,83 2,88 3,54 0,66 2,92 3,17 0,25 2,63 3,44 0,82

4,17 4,36 0,20 3,81 4,29 0,47 3,25 3,83 0,58 3,75 4,22 0,47

4,33 4,09 -0,24 4,00 4,18 0,18 3,25 4,00 0,75 4,00 4,44 0,44

3,75 3,82 0,07 3,56 4,25 0,69 3,00 3,92 0,92 3,22 4,00 0,78

3,83 4,27 0,44 3,41 3,86 0,45 3,33 4,08 0,75 3,33 4,00 0,67

3,42 3,73 0,31 3,19 3,54 0,35 2,75 3,33 0,58 3,38 3,44 0,07

Interest to follow the develop. of the sport managemt. field 3,17 4,18 1,02 3,38 3,79 0,41 3,00 3,67 0,67 2,88 4,00 1,13

Basic general knowledge of sport management profession 3,25 4,09 0,84 3,34 3,75 0,41 2,75 3,18 0,43 2,78 3,67 0,89

3,50 4,00 0,50 3,66 4,04 0,38 2,92 3,50 0,58 3,33 4,33 1,00

3,00 3,82 0,82 3,59 4,00 0,41 2,83 3,17 0,33 3,78 4,56 0,78

3,67 4,45 0,79 3,68 4,25 0,57 3,42 3,58 0,17 3,13 4,44 1,32

4,17 4,55 0,38 4,38 4,50 0,13 4,00 4,58 0,58 4,22 4,56 0,33

3,50 4,00 0,50 2,84 3,46 0,62 2,83 3,08 0,25 3,00 3,67 0,67

4,17 4,45 0,29 3,84 4,46 0,62 3,33 3,33 0,00 3,22 4,22 1,00

4,42 4,00 -0,42 4,19 4,21 0,02 3,58 3,67 0,08 4,25 4,78 0,53

3,50 4,00 0,50 4,03 4,36 0,32 3,00 3,17 0,17 3,56 4,22 0,67

4,00 4,18 0,18 4,06 4,29 0,22 3,00 3,42 0,42 4,22 4,56 0,33

2,83 3,64 0,80 3,70 3,96 0,26 2,75 3,75 1,00 3,78 4,00 0,22

2,82 4,09 1,27 3,61 4,32 0,71 2,50 3,58 1,08 3,00 4,22 1,22

2,83 3,82 0,98 3,32 3,82 0,50 2,75 3,00 0,25 3,00 3,78 0,78

3,25 3,55 0,30 3,48 3,86 0,37 2,92 3,17 0,25 2,88 4,22 1,35

3,00 3,55 0,55 3,39 3,68 0,29 2,50 2,92 0,42 2,88 3,78 0,90

3,00 3,64 0,64 3,03 3,61 0,57 2,50 3,33 0,83 2,44 3,44 1,00

3,27 3,36 0,09 3,06 3,61 0,54 2,33 2,92 0,58 2,75 3,13 0,38

3,36 4,00 0,64 3,29 3,89 0,60 2,83 3,25 0,42 3,33 3,78 0,44

3,27 3,64 0,36 3,13 3,46 0,34 2,58 2,67 0,08 3,00 3,67 0,67

4,42 4,36 -0,05 3,97 4,18 0,21 3,27 4,00 0,73 4,00 4,33 0,33

4,25 4,82 0,57 3,87 4,36 0,49 3,42 3,67 0,25 4,33 4,44 0,11

3,50 4,18 0,68 4,00 4,14 0,14 3,33 3,25 -0,08 3,56 4,11 0,56

2,92 3,64 0,72 3,29 3,57 0,28 3,17 3,42 0,25 3,67 4,11 0,44

2,50 4,73 2,23 3,50 4,54 1,04 2,58 3,50 0,92 3,25 3,89 0,64

2,50 3,73 1,23 3,26 3,82 0,56 2,58 3,42 0,83 3,22 4,00 0,78

3,00 4,45 1,45 3,39 4,07 0,68 2,58 3,42 0,83 3,67 4,11 0,44

2,91 4,27 1,36 2,94 3,96 1,03 2,42 3,42 1,00 3,56 3,89 0,33

2,82 3,91 1,09 3,32 3,96 0,64 2,83 3,50 0,67 3,56 4,00 0,44

3,00 4,00 1,00 3,13 3,71 0,59 2,42 3,25 0,83 2,89 3,44 0,56

3,36 3,91 0,55 3,29 3,93 0,64 2,83 3,42 0,58 3,44 4,00 0,56

2,91 4,45 1,55 3,32 3,96 0,64 2,58 3,58 1,00 3,63 4,44 0,82

2,91 4,27 1,36 2,90 3,71 0,81 2,42 3,42 1,00 3,63 4,22 0,60

4,08 4,30 0,22 3,90 4,14 0,24 3,75 4,08 0,33 4,11 3,56 -0,56

3,25 4,27 1,02 3,77 4,21 0,44 3,25 3,83 0,58 3,63 4,22 0,60

2,82 4,00 1,18 3,32 3,61 0,28 2,58 3,09 0,51 2,78 3,67 0,89

3,67 3,91 0,24 4,03 3,71 -0,32 3,67 3,75 0,08 3,67 3,67 0,00

3,64 4,18 0,55 3,68 3,79 0,11 3,08 3,83 0,75 3,56 3,33 -0,22

3,25 3,64 0,39 3,45 3,50 0,05 3,58 3,83 0,25 3,11 4,00 0,89

3,08 3,45 0,37 3,16 3,25 0,09 3,17 3,75 0,58 3,56 3,78 0,22

2,90 3,82 0,92 3,19 3,43 0,24 2,58 3,17 0,58 3,44 4,22 0,78

3,08 3,64 0,55 2,81 3,36 0,55 3,58 3,75 0,17 3,11 3,44 0,33

The significance of sport and physical activity in the society 4,33 4,00 -0,33 3,94 3,93 -0,01 4,00 4,17 0,17 4,33 4,22 -0,11

Knowledge of a second language

Decision making skills

Ability to work in an interdisciplinary team

Critical and self-critical abilities

Social intelligence

IT-skills

Capacity to adapt to new situations Flexibility

Organizational skills

Planning skills

Oral communication

Written communication

Problem solving skills

Ability to utilize big data

Capacity to generate new ideas Creativity

Capacity to learn

Desire to succeed

Ability to work autonomously

Ability to work in an international  context

Ability to communicate with experts in other fields

Understanding of cultures and customs

Research skills

Analyzing skills

Ability to make conclusions from research data

Data management skills

Event leadership

Capacity for applying knowledge in practice

Knowledge of the people's need for physical activity

Knowledge of health issues

Knowledge of the changing trends in the society

Knowledge of welfare policies

Project design and management

Entrepreneurial spirit

Strategic planning and development

Teamwork

Networking

Leadership skills

Concern for quality enhancement

Elite sports event management

Organization of sports for all -events

Sport facility management

Financial management

Change management

Crisis management

Volunteer management

Risk management

Stakeholder management

Human resource management

Legacy planning

Business intelligence in sport

Ability to create new products or services

Use of social media in work

Use of virtual media / platforms in work

Communication skills and management

Cooperation across different administration sectors

Service orientation

Sponsorship management

Sales management

Marketing

Skills 

Sector 4

Sport tourism

Recruitment

Physical activities for the disabled

Sector IISector I Sector III

Ethical commitment

Sports related legislation

Corporate social responsibility (CSR)

Community life in general

Management with focus on values, ethics and culture

Environmental concern

Digital marketing

Customer relations management
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8. Future 

For future sport management education development in the Czech Republic, it is inevitable to have a flexible 

accreditation procedure that would acknowledge the opinions and inputs of key stakeholders in sport and 

strengthen the cooperation between the academia and sport practice in terms of knowledge transfer and 

ongoing lifelong learning. Only then it will be viable to see the progress in the development of the identified 

CC of sport managers.  

When it comes to the consequences of the previous analysis on the current curriculum of sport management 

study programme at Masaryk University, we do suggest the following changes: 

1) Current curriculum  

 

 

2) Suggested curriculum – module structure with electives  

We propose the SP MAN (SMGT ) with the duration of 2,0 years. The SP will be organised in 2 years of the 

taught programme including the period for completing the diploma theses.  The logic of the division of the 

programme to 2 taught years is based predominantly on the ideas of academic progress and other teaching 

and learning aspects with regard to anticipates learning outcomes. Therefore, at the beginning of the study, 

in its first year, the fundamentals of a range of disciplines will be discussed but always ensuring that Masters 

level is achieved with a critical review of theories and models. The first year creates a necessary introductory 

step that will enable students to become familiar with the core concepts of strategic issues in management, 

marketing, finance, and human resource management in sport management. The programme will be taught 

in English so to strengthen the language competence of future graduates. 
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The second-year is focusing on the further professional and personal development of students. The aim is to 
achieve a mix of employment skills and applied theoretical studies for students, with a special accent to: 

o  practical aspects of business research,  

o understanding mutual links and trade-offs inherent to any strategic decision within the 
sport organizations and development of managerial competencies to inspire and 
successfully manage changes brought by Industry 4.0.  

 

An important aspect of the second year is the opportunity to make student's own selection based on his/her 
preference – we propose three electives to be offered – each student has an opportunity to choose 1 of 
them. The electives provide the opportunity to gain deeper knowledge and understanding of the latest 
development in sport management. The electives are highly specialised, encompassing latest development 
in a given area and on the other hand, they are intensive in its form - demanding for the student's preparation 
and active participation. 
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Modul

e 

Ref 

Module 

Title 

Acronym Year Contact 

hrs/Total 

study hrs 

Credi

t 

point

s 

Statu

s 

Element 1 

& 

Weighting 

Element 2 

& 

Weighting 

Element 3 

& 

Weighting 

1.1 Sport management in contemporary society SMCS 1 32/100 10 C A 50% Ex 50%  

1.2 Strategic management of Sport SMS 1 32/100 10 C A 100%   

1.3 Managing human resources in sport SHRM 1 32/100 10 C A 100%   

1.4 Knowledge Management and Information  in 
Sport   

KMIS 1 32/100 10 C A 100%   

1.5 Strategic Sport Marketing and Digitation in 
Sport 

SSMDS 1 32/100 10 C A 100%   

1.6 Global Economics and Finance of Sports GEFS 1 32/100 10 C A 100%   

1.7 Entrepreneurship and Corporate Social 
Responsibility 

ECSR 1 48/200 20 C TP 50% TPR 50%  

2.1 Sport Event and Facilities Management SEFM 2 48/200 20 C A 30% TP 10% TPR* 60% 

2.2 Managing and conducting research in sport  
Researching Sport 

MCRS 2 48/200 20 C TPR 75% TP 25%  

2.3 Dissertation workshop module and to 
Dissertation 

DW 2 16/100 10 C A 50% IP 50%  

2.4 1 Elective  2 16/100 0 S not assessed 

module 

  

2.5 Dissertation  D 2/2,5 200 20 C DIS 100%   

2.6 Personality and the team PAT 2 16/100 10 E A 100%   

2.7 Strategic Project Management SPM 2 16/100 10 E A 100%   

2.8 Sport Events and Facilities Management  SEFM 2 16/100 10 E A 100%   

2.9   2 16/100 10 E A 100%   

2.10   2 16/100 10 E A 100%   

               Note: 

               Status:        C=Core Module,           E=Elective,         S=Supplementary Module 

               Element:    A=Assignment                                         TPR=Team Project (written)                            TPR*=BSC+simulation 

                                  Ex=Examination 2Hr (written)                IP=Individual Presentation (oral) 

                                  DIS=Dissertation                                     TP=Team Presentation (oral) 
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