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Conclusions and recommendations from the AEHESIS report 
The AEHESIS survey made in 2003-2007 has formed the basis of the survey of the present and future com-

petences in the sport and event management field. This survey was supported by the EU with the purpose 

of developing sport and physical education study programmes in Europe, including Sport Management. Six 

of the participants in this project, NASME, participated in the AEHSIS project.   

This survey has formed the basis of establishing Sport Management programmes in many European coun-

tries. 

The AEHESIS report described in detailed the requested core competences in the industry, including the 

four sectors. Sector 4 – private – in particular has undergone a great change in the intervening time. The 

number of and the difference in business areas concerning sport and event have grown considerably 

The AEHESIS conclusions focused on the different key areas, trends: commercialisation, internationalisation 

and information technology. 

AEHESIS concluded on learning outcomes in general and in respect of the four sectors. 

Curriculum models for bachelor’s and master’s degrees were outlined. 

Recommendations for the bachelor model were gathered in the following statements: 
1. In a study programme worth a total of 180 ECTS, Sport Management should be worth 90-120 ECTS. That 

is half or more. 

2. The programme should include semesters with core subjects, studies abroad or in other national study 

programmes and not least internship (figure 39, page 189). 

3. It is important to focus on running and developing activities. 

Recommendations for the master’s degree programme included the following: 
1. The basis of the study programme should be the above: bachelor’s degree in Sport Management. 

2. It should be worth 120 ECTS, which should exclusively be Sport Management-related studies. 

3. Half the programme should be joint subjects. The rest should be evenly divided between special studies 

within one of the four sectors or studies abroad and the master’s degree project (figure 40, page 190).  

4. Focus on management competences should be added as a significant element. 
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The OTHER conclusions and recommendations from the AEHESIS report can be summed up 

as follows: 
1. The study programme should be closely related to research in the area. “Teachers teach what they 

study.” 

2. Content is to be matched with the needs of the industry. 

3. Content is to be designed to ensure employment.  

4. The individual subjects in bachelor’s and master’s degree programmes should be worth 6 ECTS. 

Implementing the recommendations in Denmark 
In Denmark the recommendations resulted in two models for the bachelor’s degree programme: 

1. The Bachelor’s Degree Programme in Sport Management (see page 8 in the Danish NASME report), 

where the structure is a top-up programme on AP degree programmes in Marketing Management; Ser-

vice, Hospitality and Tourism Management; and Financial Management. The AP degree programme is 

worth 120 ECTS with joint lesson plans corresponding to three semesters (90 ECTS) and the rest being 

internship and final project. 

 

The Bachelor’s Degree Programme in Sport Management is a top-up programme which by and large fol-

lows the recommendations from the AEHESIS report. It is worth 90 ETCS, which are all related to Sport 

Management. The subjects are worth 5 ETCS. 30 ECTS have been allocated to internship and final pro-

ject. It is important to note that the entry requirement for being part of the 90 Sport Management ECTS 

is 120 ECTS with basic competences from an AP degree. The programme is offered in three educational 

institutions in Denmark. It can be argued whether the programme is based on research in the area in 

relation to the statement that ”teachers teach what they study”.  

2. Bachelor’s Degree Programme in Economics and Business Administration with Sport and Event Man-

agement (see page 10), a three-year bachelor’s degree programme. The programme is offered at the 

University of Southern Denmark. The Programme is part of the Business and Social Sciences Depart-

ment. The study programme is worth 180 ECTS. Less than 90 ECTS is about Sport Management-related 

topics. 

 

The content related to the Bachelor’s Degree Programme in Sport Management is worth less than 90 

ECTS and does not include internship. The subjects are worth 5 ECTS and are concluded with a bachelor 

project worth 20 ECTS. Compared with  the Bachelor’s Degree Programme in Sport Management, this 

programme has more weight on research-based teaching. 

3. Master’s Degree Programme in Economics and Business Administration profile in Sports and Event 

Management (page 11), a two-year Master’s Degree Programme. Offered at the University of Southern 

Denmark, the programme is part of the Business and Social Sciences Department. The programme is 

worth 120 ECTS. 

 

The main part of the content of the master’s degree programme is Sport Management-related. Half the 

programme is made up of joint subjects and the latter half of electives, including internship. The pro-

gramme content thus lives up to the AEHESIS recommendations.   
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On the whole, the three study programme levels have followed the AEHESIS recommendations in their sep-

arate fields. However, the Bachelor’s Degree Programme in Economics and Business Administration with 

Sport and Event Management is found to be less specialised than the AEHESIS recommendations. The Bach-

elor’s Degree Programme in Sport Management has a duration of only one and a half years, which is too 

short compared with the recommendations. 

 

Differences and /or similarities between sectors 
The purpose of this section is to create an overview of the similarities and differences of the sectors. The 

starting point is data collections I and II, as these give a quantitative overview, where the ten highest-

ranked future competences in all sectors are indicated and supplemented with the competences that have 

seen the largest growth. Subsequently, statements from data collection III are added.  

Future competences – similarities in all sectors 
The teamwork and networking competences score high in all four sectors, which indicates that the rela-

tional competences are essential in the future. The study programme must therefore develop these compe-

tences in the students, as it is essential for them to be able to form part of communities and contribute to 

the common project. Further, it is an industry where you must be able to communicate and navigate with 

many different stakeholders. The following quotes from data collection III support this:  

”The ability to establish teamwork and to work determinedly in a teamwork (…) You must present your com-

petences and contribute to the common product, and you must do that constructively together with others. 

In my opinion this is a very important ability to have, an ability which becomes more and more important.” 

(Respondent, sector 1) 

”Therefore, the commercial aspect has a strong presence in large parts of the organisational part of the 

work. As a semi-public business we have to enter into agreements with large sponsors and collaborate with 

other public authorities. We collaborate on facilities and working conditions for elite sport with the large 

municipalities in the country which focus on sport.” (Respondent, sector 2) 

”Teamwork is a decisive factor for us to succeed, both internally in the department, across the organisation 

and in particular in the interaction with different external collaborators”. (Respondent, sector 3) 

”The relational competences are decisive for establishing teams and networks. Communication is central, 

orally as well as in writing.” (Respondent, sector 4) 

Another competence which is highly assessed in all four sectors is “Use of social media in work”. It is the 

fastest growing competence across all sectors. It is supplemented with the digitisation competences “Digi-

tal marketing” and “Use of virtual media / platforms in work”.  It is therefore important for the Sport Man-

agement programme of the future to incorporate development and awareness of SoMe competences in 

the students so that they will be able to master these digital tools. The following quotes support this: 

”I believe that digitisation is good for communication. There is no doubt about the importance of being up-

front when communicating with your customers and that you keep up to date with all the new trends; oth-

erwise I do not see it as a competitive parameter. (…) communication is very important in digitisation and in 

how we impart information, and this is where the digital world may be important when it comes to 
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commercialisation. If we can become better at utilising digitisation to increase our commercial value, there 

might be an interesting challenge.” (Respondent, sector 1) 

”Get them ready by putting more emphasis on the digital aspect than anything else. That is the primary 

lacking competence and what needs to be developed in everything going on. The digital angle of this, and 

what is difficult, because the businesses are small (…) if you want to make sure that your people are in de-

mand, they need to be super competent digitally and to know the technologies and the competences 

needed to know technologies and bring them to use in the areas they work with.” (Respondent, sector 2) 

”(…) this entire digitisation thing, that you can deliver things in new ways – I believe that it is really im-

portant. The young have an entirely different approach to social media and those kinds of things that we 

don’t, because they are far ahead of us. It is important to give them some tools so that they can see what 

that they can actually use it for and how they can communicate.” (Respondent, sector 3) 

As for the digitisation aspect and the SoMe trend, it is important for the respondents that the future em-

ployees are able to communicate via social media, and that they learn how SoMe tools can be used in prac-

tice in the commercial area.  

The third area of competence to mention for all the sectors is the “Capacity for applying knowledge in prac-

tice”. It is in top 10 in three sectors and number 11 in sector 1. Being able to use one’s knowledge in prac-

tice is decisive for the labour market of the future, which makes demands on the study programme of the 

future, and it indicates that is important for the programme to keep focusing on and developing the prac-

tice-related relation to the industry. It is important to educate practitioners who can make a difference. 

This is supported by the following quotes:  

”Perhaps I just miss that in the entire educational system we generally move away from processes. I find 

that far too much is process-oriented rather than operational.” (Respondent, sector 1) 

”When I am here, I see the study programme as too academic, theoretical, process-oriented. (…) Cases 

where they need to act, what will you do in this situation if a sponsor is dissatisfied, or if someone wants to 

return their season card because someone is shouting behind them. How will you handle that? How would 

you approach that? Find situations under pressure, interviews on live TV, a journalist who asks only critical 

questions (…).” (Respondent, sector 1) 

”(…) it is important that someone has a strategic overview of where the projects are placed. It is important 

to be able to enter into a strategic dialogue with our stakeholders and to constantly see where they are. It is 

important to be able to transform it into our projects and to have someone carry it out and then lead them 

and make sure that they are brought into the field and into to our context. It is a matter of being able to do 

what you say and of bringing it into the context of running development projects (…).” (Respondent, sector 

2) 

”(…) perhaps as a study programme you should run something like a kind of lab, where the students could 

arrange an event or operate a facility or sports activity, where it is actually part of the study programme (…) 

if UCN says, ‘I know it sounds completely surrealistic, but, dammit, we want to be the leading provider of 

Walking Football. How do we become that?’ That is your task.” (Respondent, sector 3) 
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“Theories are not important but provide the setting for our actions in practice. We convert knowledge to 

practice.” (Respondent, sector 4) 

The above quotes are all examples of how the respondents explain the importance of being able to convert 

knowledge into practice. It is about being able to convert findings into practice and to be able to work at 

the operational level, practice. The study programme must thus give the students tools to enable them to 

convert their knowledge, skills and competences into practice. According to the respondents, a method to 

do that is to work case-oriented so that the students are always challenged with realistic cases like the ones 

they will be dealing with in real life. The respondents further state that the study programme should act as 

a lab where the students work in practice and operate a facility or something else in collaboration with the 

industry. 

Students who have not only worked with theories are generally preferred in all sectors, which is an im-

portant argument for maintaining and possibly developing the practical dimension of the study pro-

gramme.  

The last competences to point out are common to three of the four sectors, and they still play a significant 

role. They are “Sales management” and “Customer relations management”, both with a commercial focus, 

whereas “Ability to utilise big data” supports commercialisation and expresses the digitisation aspect. The 

following quotes support this: 

”(…) it is big data analysis, in-depth psychology-determined behaviour that you have to analyse through and 

through today. Whether it is the commercial part of the business or the sports part, the access to data, 

treatment, analysis and evaluation of data is a totally decisive skill to possess.” (Respondent, sector 1)  

”systematising data enables you to tailor the experience for the customers which means that they come and 

spend more money, more people will come to the stadiums, they spend more money, and they have a better 

experience. ” (Respondent, sector 1.) 

”It is a quite central area in the future. We provide a media product that reaches out to the customers. 

Therefore, we must catch up with the area (…) we have a great need for reaching our target group, our cus-

tomers, with our entire media handling and CRM systems, common ticket system and everything as well as 

data handling and commercialisation (…) we must run the event-based businesses that we have. In the fu-

ture it will be decisive that we are able to make some joint initiatives which enable us to lift the digitisation. 

The initiatives could be joint procurement, joint infrastructure, joint operation of digital systems (…).” (Re-

spondent, sector 2.) 

”The combination of experience economy and a commercial approach based on data replaces gut feelings.” 

(Respondent, sector 4) 

”(…) combining experience economy and the commercial approach with data and digitisation is something 

which we will see much more of and work with, and the data inputs which are so important (…) you may say 

that sponsorships today and for the last many years have been based very much on gut feelings (…) we have 

a good chemistry, and then we enter into an agreement on an actually relatively emotional and sometimes 

also relatively irrational basis, so I believe that we should do a lot more about bringing rationale into spon-

sorships in Denmark.” (Respondent, sector 4) 
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In the future, the combination of big data and a commercial mindset will thus be a decisive competence in 

the industry. Being able to create a better customer experience or a better sponsorship product is essential 

based on evidence, and CRM is seen as the desired course of action of the future. Therefore, the study pro-

gramme must also support this mindset and these competences so that in the future gut feelings will be 

replaced by actions based on data.  

Sector-specific characteristics 
Having pointed out the similarities between the sectors, this section will focus on the special characteristics 

of the individual sectors. The starting point is still data collections I and II, where focus is on the compe-

tences with high scores and the competences with the largest growth. The competences mentioned here 

are either unique for the individual sector or are represented in only one of the other sectors – thus a spe-

cial characteristic for the sector. This is substantiated via a gathering of data from data collection III.  

Characteristics for Sector 1 
In data collections I and II, the personal competences have a high rating in the form of “Ability to work inde-

pendently” and “Will to succeed”. The relational competences “Ability to work in an interdisciplinary team”, 

”Social intelligence” and ”Written communication” are also in the top.  

Commercial competences such as “Sponsorship management” and ”Marketing” also have a high rating to-

gether with management competences such as “Stakeholder management” and ”Financial management”. 

Further, the professional methodical competence such as “Ability to make conclusions from research data” 

is also found in this sector.  

Data Collection III: 

Compared with the rest of the business community, professional clubs lack behind in a lot of areas. The na-

tional market in which the clubs operate is extremely significant, as they are interdependent. Sport is a 

young industry with a large turnover and many workplaces, but it is also run by many volunteers. The pro-

fessional sport is very diverse.  

The respondents agree in the findings of the project in data collections I and II, and they especially notice 

the importance of the relational competences where networking is to be seen in a capitalisation and com-

mercialisation perspective. Establishing relationships is the key. It is necessary to be trained in this, also in 

the study programmes. Therefore, the clubs believe that the business part will also be an important area in 

the future. It is important to be able to utilise business models and to know about sales methods.  

Personal competences such as dedication, hard work, curiosity and a “will to succeed” are important pa-

rameters for future employees. Further, it is important to be able to form part of teams, which must also be 

supported by the study programme by creating competent and challenging environments also with focus 

on the apprenticeship concept, as it is very common in the clubs/industry.  

Characteristics for Sector 2 
In data collections I and II, the personal competence “Will to succeed” and the commercial competence 

“Marketing” also have high ratings in this sector.  

Management competences such as “Volunteer management”, “Ability to create new products or services”, 

“Strategic planning and development” and “Change management” are considered important.  
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Methodical competences such as “Ability to make conclusions from research data” are emphasised, which 

form the basis of “Business intelligence in sport“– which expresses a systematic, data-based behaviour. 

Further, special emphasis is placed on professional knowledge and experience from the world of sport. 

“Basic general knowledge of the Sport Management profession”. Candidates need to know the mindset of 

sport, and it will be an advantage to have been an elite athlete.  

Data Collection III focuses on a strategic level, where national agreements are negotiated, and where guide-

lines for the entire professional framework are developed in a highly exposed industry. This is expressed in 

the two interviews as well as when you look at the management competences that are unique to this sec-

tor.  

It is decisive to be able to manage in a project organisation and to work together with many different stake-

holders. Therefore, “Stakeholder management” and ”Teamwork” are essential. The strategic level is im-

portant in the sector, as planning is long-term, which is why the employee must be able to display ”Business 

intelligence”. They must be able to administer, organise and carry out development projects independently 

as well as in collaboration with external stakeholders. It is decisive that they are innovative in their search 

for solutions with a view to remaining ”first movers”. 

It is crucial for the parts of the sector that have much focus on sport itself that the employees are former 

elite athletes, even though they are to be in administrative positions. It is crucial to understand the DNA of 

sport.  

There is a special potential for developing a structured and targeted online programme for elite athletes 

with emphasis on a more strategic level or perspective. Further, many employees have a master’s degree 

or are PhD students with specialist background supplemented with good language and IT skills, which is the 

basis of all analysis work. Add to this the need for innovative solutions. An understanding of how to navi-

gate in a political context is a precondition for being able to act in the sector.  

Characteristics for Sector 3 
Data collections I and II emphasise the personal competences “Capacity to adapt to new situations (Flexibil-

ity)” and “Service orientation” as important.  

Management competences such as “Volunteer management”, “Ability to create new products or services”, 

“Event leadership” and “Planning skills” are also considered important.  

There is focus on digitisation competences in the form of “IT skills” and “Data management skills”. 

These years, there is focus on the experience economy in the public sector. It is thus natural that there is an 

increased “Interest in following developments in the Sport Management field”.  

In data Collection III, two perspectives are emphasised: a public administration which provides offers and 

experiences for citizens and at the same time focuses on administering the club sector, which is run by pas-

sion and many volunteers. 

Competences within entrepreneurship, event development, experience economy and hospitability consti-

tute a great potential for this sector. Future jobs are found outside the traditional work areas, but in the 

future, we will see a number of interdisciplinary job opportunities. It is, therefore, important to possess 
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analytical innovative competences. There will be collaboration across traditional job functions, which 

means that competences such as “Learning capacity” and ”Teamwork” will also be crucial in the future, and 

that the use of digital tools will form the basis. 

It is decisive to be able to work project-oriented and to continuously develop a culture with the wish to de-

liver the perfect result. Quality work is the key concept. It requires independence and skills in respect of 

making decisions and communicating with collaborators. Further, it is clearly important to understand how 

to navigate in a politically run organisation, where analysis and understanding of the political messages are 

a perquisite for dealing with practice. It is all about giving the politicians a good basis for decision. 

It is thus important that during their study students become part of communities where “Teamwork”, ”Net-

working” and relational competences are developed and tested. Sport is the ideal space for this. At the 

same time, the students must challenge themselves and develop their curiosity and entrepreneurial gene. 

That is considered very important in the modern public sector.  

Characteristics for Sector 4 
In data collections I and II “Leadership skills” are emphasised as personal competences. At the same time, 

management competences such as “Financial management”, “Project design and management” and “Event 

leadership” are very important. 

Focus on digitisation competences is seen in the request for “Data management skills”. This is connected 

with methodical work competences indicated as “Ability to make conclusions from research data” and “An-

alysing skills”.  

In data Collection III the sector emphasises the importance of focusing on management competences, as 

demands on good leadership in private companies are also the bottom line.  

In this part of the industry it is important to have passion and the will to change or improve the market. You 

must be able to move a product from one state to another. You must therefore radiate the “will to suc-

ceed”, as it will also be hard work in the future, with the courage to continually ask questions and challenge 

the industry, however. It is necessary to make changes in the market.  

Managing volunteers is another element of the industry, as the business aspect also operates with events 

run by volunteers. It is important to focus on the framework for the volunteers. Another central element is 

planning and organising the event work, which illustrates the importance of working on the basis of a fixed 

and known structure. 

As in sector 1, it is matter of creating a pressure in the education sector so that the candidates learn to han-

dle and navigate in this. It will be interesting to have increased practice collaboration between the sector 

and the study programmes. It could be a method for finding talents.  

Trends in the future 
Based on data collections I, II and III, we will explain the trends identified in the Danish survey and which 

we consider focus areas for the coming curriculum. In the section, future competences other than interna-

tionalisation, digitisation and commercialisation are interesting.  
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Apart from competences related to digitisation and commercialisation, the Danish survey has not identified 

significant new learning outcomes. Instead, the identified trends tend more toward the required personal 

competences. This paves the way for a discussion of how to develop the below competences in a modern 

learning space.  

Possessing personal impact with relational competences  
A general trend is increased focus on the relational competences, where it is important in one’s work life to 

be able to act together with a diversity of personalities. The relational competences are about being able to 

join various communities with different stakeholders in a professional way. The personal impact, which is 

characterised by being enthusiastic and having the will to succeed, is important, as it is a matter of showing 

commitment because the industry is very much driven by and with passion.  

Having an understanding of practice  
The respondents find it very important that the employees of the future can convert visions based on col-

lected data and conclusions into concrete initiatives to be carried out. The results must be optimised 

through an evaluation of results, whereby an ambition of quality work is to be developed. 

Possessing an entrepreneurial mindset 
The ability to see new ways of combining existing elements to form a new way of thinking that result in 

other – perhaps obvious – solutions will be in high demand in a future job market. As the traditional ways 

of creating, say, a commercial basis become common to all, the need for unique solutions arises. Here, be-

ing enterprising means a “never ending” search for new practice models that can be carried out simply and 

profitably. An eternal search for moving boundaries is a fundamental term. 

Being able to handle situations of pressure 
The sport and event industry is an experience economy where you continuously work with the factors or 

incidents that can affect the results. In both areas you get a blunt response on a regular basis. Doing well in 

this reality requires great awareness of the whole as well as the details. You must be able to make ongoing 

impact analyses and make new decisions in a short time. Adjustments must be communicated precisely to 

those who are to carry out the messages. The personality must possess a big rational and analytical ele-

ment in a world guided by emotion and having many different stakeholders. 

Working project-oriented 
In the experience economy, the work of many companies is organised as projects handled by the perma-

nent staff and ad hoc employees. It is therefore decisive that tools for the project work are introduced and 

used and become a tool for the competences of the employees to be able to work together with many dif-

ferent stakeholders. The study programme should focus more on this area. The outcome of the project 

work form is great in a universe with different professional competences and interests. 

Increased focus on the digitisation and commercialisation aspect 
The sixth competence is about the prevailing digitisation and commercialisation trends. They are men-

tioned here because they are important in respect of professional competences, which can be incorporated 

as specific learning outcomes in a future curriculum. It is clear that digital competences – digital marketing, 

the use of social media and big data – will be more important in the coming years. Further, the respondents 

indicate an increased focus on commercial competences in relation to sales, CRM, sponsorships and collab-

oration with stakeholders.  
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These professional competences should thus play a bigger role in the study programme curriculum. 

 

Impact on the future curricula 
First of all, the NASME project will work on implementing recommendations for the Bachelor’s Degree Pro-

gramme in Sport Management, due to the project’s connection with this study programme.  

In Denmark, a process has been initiated towards a revision of the curriculum from 2019 for the bachelor’s 

degree programmes. The starting point of the revision is the general educational policy aim of adapting 

study programmes to the demands and needs of the labour market. The overall curriculum for the Sport 

Management study programme is laid down in the Ministry of Higher Education and Science. The national 

professional network works on converting the centrally announced requirements to a future Sport Manage-

ment programme. 

The results of the NASME survey have continually been presented to the chairmanship of the educational 

network as inspiration and background for the work of the group. All earlier conclusions of the report have 

been available to the chairmanship. Furthermore, parts of the survey results have been presented to the 

employees in the course of the autumn of 2018.  

At a meeting about the new Sport Management curriculum, where all Sport Management teachers in Den-

mark participated, we presented the main conclusions primarily from the quantitative analysis (data I and 

II). There was a discussion of how the trends from NASME could be implemented in the coming curriculum 

for the Bachelor’s Degree Programme in Sport Management.  

The last part of the process towards the curricula of the individual providers takes place locally. That means 

that the NASME results can come into play concerning the professional content as well as  the educational 

approach. 

As we write, the process is so far ahead that the NASME results can influence on the choice of themes 

which can help the individual students qualify for jobs in one or more sectors.  

The new curriculum for the Sport Management programme is valid until 2021. Therefore, the NASME re-

sults will come more into play in connection with the ongoing adjustments that are recommended as a 

means to shorten the way from study programme to relevant jobs in the industry. 

In recent years we have seen a number of private providers offering parts of the Sport Management study 

programmes. Such a competition will be a possible trend to inspire, supplement and challenge the educa-

tional tradition in the sports industry. This means that the requirements for the relevance of the study pro-

gramme to the prospective employers become an even more decisive factor. The interaction between 

study programme and practice will be developed in a natural competitive culture. 

Self-payment is a new dimension in the Danish educational model today. It will probably continue as a 

trend in the Danish educational system, perhaps within business in particular. 
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Future  
Based on the competences stated in the survey, this section will discuss the relevance of the individual sec-

tors to the Bachelor’s Degree Programme in Sport Management. The results are supplemented with Uni-

versity College of Northern Denmark’s employment report information on graduates from 2013, 2014 and 

2015 – a total of 114 respondents employed in the following parts of the labour market /sectors: 

Private, profit – part of sectors 1 and 4: 89 respondents (78 %) 

Private, non-profit organisations – part of sectors 1 and 2: 10 respondents (9 %) 

Municipalities – part of sector 3:  8 respondents (7 %) 

Other 7 respondents  (6 %) 

There is a clear statistical tendency towards sectors 1 and 4 being the main prospective employers for can-

didates from the Bachelor’s Degree Programme in Sport Management. This supports the survey results, 

which show that sectors 1 and 4 are the main prospective employers of UCN Sport Management candi-

dates. Therefore, it makes sense to focus more on commercial competences.  

Data collection III shows a great untapped potential in sector 1, solely based on the fact that in the future 

many clubs will want to professionalise their day-to-day operations in order to focus on strengthening the 

position as a factor in the local environment. It is important to look beyond the elitist environment. Non-

elite sport players are the potential. In particular these years where self-organised exercise gains ground. 

The figures also confirm that sector 2 is not particularly relevant to the study programme, as only 9 % are 

employed here. However, it does not appear whether they are employed in clubs or associations. Deter-

mining the sectors for which we do not educate students is an important result of the NASME survey, as it 

can form the basis of more focus on the most relevant factors when it comes to creating jobs.  

In relation to the data collection III analysis, we see a potential in educating employees for sector 3, even 

though statistics show that today the area is not an important prospective employer of graduates. Sector 3 

will be a focus area, as the large number of events used by the municipalities in their branding will require 

more employees. At the same time, the operation and development of sports facilities will take place on 

more market-oriented terms. 

Sectors 1 and 3 will both be good areas for the students to test ideas. The connection with the outside 

world can be strengthened through comprehensive and systematic feedback where the study programme 

deals with the connection with theory, and the industry deals with the practical side. This will require a 

place for communication of benefit to all players.  

The study programme should systematise methods for this work, turning theoretical understanding into 

tools. Such a strategy will be the consequence of the “applied science universities” being practice-based 

learning spaces, not classic educational institutions.   

According to data collections I and II, only 45 % of the respondents collaborate with Sport Management 

study programmes, which means that there is a great potential. First of all, the programme must be part of 
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several partnerships with the industry at all levels, from organisational level to the local club or player. The 

need and potential for mutual interaction between study programme and practice are essential.   

The Sport Management graduates who are employed in the four sectors can systematically be used in an 

ambassador corps. Their contribution can create an interest in employing a Sport Management candidate. 

The study programmes still have to work on improving their alumni networks. The statements on recruit-

ment from the sectors leave no doubt that the knowledge of the individual is still very important. Further-

more, data collections I and II also show the importance of networks, of which this is an example.  

Further, the study programmes must systematically be exposed on platforms where they can reach a large 

part of the industry, such as clubs. This could be at gatherings or managers’ meetings. Former graduates 

could be involved as ambassadors who can exemplify the strength of being a Sport Management graduate 

by sharing their experience. This could also be supplemented with involving present students who work on 

cases in relation to the individual gatherings on an ongoing basis.  


