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1.0 Methods  
 

1.1 Sample and data collection  
The third data collection included qualitative data. The sample included 8 semi-structured interviews in the 

period from ultimo October 2018 to March 2019.  

The criteria for the choice of respondents was first a position as experts and decision makers in one of the 

four sectors. Second a variety of experience in the sport and event business. Third the respondents had not 

been part of the data I and II data collection, the quantitative data. (Sub-report 1). 

The interviews sample was spread over the fours sectors. Unfortunately, most for the respondents were 

men in the age between 50 and seventy- two years. One young woman was interviewed. 

This reflects the data collection I and II. And to a certain the part of women and men in decision making 

positions in the Danish world of sport and leisure.  

The researchers tested the pattern during interview conducted prior to the real sample of eight interviews. 

The eight semi structured interviews were conducted in meetings face to face. The agenda was roughly the 

common pattern created by one of the NASME partners. The interviews were recorded, transcribed, 

analysed and translated to the English version. 

The analyses of the information were based upon the text and context interpretation. The 

preunderstanding of the researchers played a certain, but minor role in the data collection. 

 

1.2 Data analysis 
The interview transcripts were read carefully. The information had been organized in themes related to the 

main findings in the data I and II, quantitative data collection. This indicates that information from different 

parts of the interviews has been gathered in thematical sections.  

The researchers added links and bridges to the wider perspectives in the analysis. This strategy can 

implicate bias, but it opens for identification of core information and special statements from the 

respondents. 

This strategy reflects fully the world of sport management.  Opinions are the biggest part of the material 

from the business. 
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Table 1. Sample of interviews including information on sector, organization, job title, education, work 

experience, gender and age. 

 

Code of 
interviewee 

Sector Organization Job title Education Work experience Gender Age 

1 Sport 
club 

Sport Club 
with 1sports 

chairman Bank education  Owned private 
company, professional 
board member 

M 56 

2 Sport  
club  

Professional  
Sport club 

Board  
member  

Teacher  
Coach educated 

Professional player 
Teacher in sport coach 
education 
Sport director  

M 72 

3 Sport 
Associat
ion and 
Org. 

Business 
professional 
sport org. 

CEO Master in 
Geography 

Management company 
Director of the League 

M 53 

4 Sport 
Associat
ion and 
Org. 

Elite sport  
organization 

CEO Teacher  Consultant and deputy 
manager in different 
organization 

M 62 

5 public Research 
department 

CEO Journalist 
 

Newspaper  
Consultant in sport 
policy  

M 51 

6 public Municipality 
Event 
department  

Head of 
departme
nt 

Professional 
sport career 

15 years public service   M 56 

7 Private 
busines
s 

Private 
company 

CEO Trained in a 
bank 

Advisor for the sport in 
15 years on 
Sponsorships and 
partnership 

M 48 

8 Private 
busines
s 

Private 
company 

Employee Bachelor in 
Event 
Management 

Event manager F 34 
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2.0 Findings 
In relation to the AHESIS project’s findings, which confirmed that trends of commercialization, digitalization 

and internationalization had impacted the sport management industry and thereby changed the 

requirement in competences in the industry.  

In this reseach project, the respondents were asked to decribe if and how these trends have influenced the 

Danish Sport Management industry, with focus on their own sector.  

Tabel 2. Characteristics of how trends impact Danish sport industry and future required competences of 

employees in the industry.  

Trend and future Sport management – related competences  

Commercialization 

• The challenge is to be able to capitalise on 
the brand value 

• Increased public focus on the commercial 
aspect 

• New valuable stakeholder experiences  

• Data based strategies 

• Branding and marketing  

• Innovation and creativity 

• Stakeholder management 

• B2C 

• B2B 

• Data analyses 

• Experience economics´approach 

Digitalization 

• New platforms to focus communication to 
specific groups 

• Increasing sales around sport events.  

• Performance optimizing 

• How to gain a commercial benefit 

• Facility management 

• Data based stakeholder corporation  

• Digital marketing 

• Digital materiale Development 

• Social media 

• IT-skills 

• Ethical knowledge on digital tools and data 
protection 

• Data-analyses tools 

• Digital event audience entertainment?? 

• Value-based leadership 

Internationalization 

• The sport has an international DNA 

• Facility development and management 

• Cultural competences 

• Language skills 

• Working in multicultural groups 

• Internships abroad 

• innovation 

 

2.1 Commercialization 
If we look at some of the characteristics of commercialisation in the Danish Sport Management business, 

we see that all sectors today are working with commercial aspects, and this is a vital part for the industries 

financial revenue stream. 

 

2.1.1 Capitalise on the commercialisation value 
In the interviews, we see a tendency that clubs and sport in in general are part of the commercialisation, as 

one of the main financial drivers: 
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” I believe that sport and handball are part of a giant commercial business. I believe that the 

challenges of the future are how to capitalise on the commercialisation value. Oceans of 

analyses have been done on our club’s value and the size of its brand. It creates ratings and 

such, but our turnover does not correspond to that at all. When I hear the word 

commercialisation, I think commercialisation as a challenge of the future in order to be better 

at utilising our value.”  (Respondent 1).  

According to the respondent, the challenge is to be able to capitalise on the brand value so that the 

turnover keeps up with it.  

 

2.1.2 Sponsorship and marketing skills  
The commercialisation aspects do also become more and more important for the public sector, where we a 

tendency that public events are co-financed by sponsors:   

” Commercialisation is an important perspective, because the events that are planned are co-

financed by sponsors, which are often regional or local sponsors. The large events are also 

sponsored by national companies. We would never be able to perform the tasks without 

considerable co-financing from private companies.” (Respondent 6).  

There is no doubt that the public sector is a large player in the sport and event industry, both as initiator 

and co-player. It indicates that the event area has changed thoroughly in the last decade. This can be 

explained with a changed public focus on the commercial aspect. Analysis models of the derived effects of 

the event may have supported this course of action. 

Also, the business sector is focussing on sponsorships where there still is room for improvement:  

“(…) there is no doubt that neither rights or provider or purchase of sponsorships today are 

capable of utilising the commercial potential that exists when we look at sports agreements. 

That is just not the case. There is really room for improvement (…)”. (Respondent 7).  

” The combination of experience economy and a commercial approach based on data 

replaces gut feelings.” (Respondent 7).  

” We get sponsors who finance most of the events and create experiences for them.” 

(Respondent 8).  

The respondents believe that there is great potential in working with commercialisation, which is also 

reflected in their affiliation with sector 4. Therefore, they hope that clubs and others realise this potential, 

which will generate a better financial situation and perhaps more jobs in the future. Furthermore, we see, 

that working with sponsors and marketing also have a potential to create new valuable experiences for the 

stakeholders, and therefore have a potential in relation to sports branding.  

 

3.1 Digitalisation  
Like many other areas, the Danish sports industry has undergone a great deal of digitisation in recent years. 

No matter if we look at the sporting or administrative department, we have undergone a major change in 

relation to digitalisation. 
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3.1.1 Digital tools for communication   
The respondents see the digitisation aspect as being important in respect of the external communication 

with customers and respondents:  

” I believe that digitisation is good for communication. There is no doubt about the 

importance of being upfront when communicating with your customers and that you keep up 

to date with all the new trends.” (Respondent 1).  

The digitalisation trend has generated new platforms to communicate with fans, customers and other 

stakeholders, which means employees must be up to date with the SoMe channels and other trending 

digital communication channels.  

The respondent points out that digitisation promotes the work processes in the organisation.  

” Without digital tools we would not be able to optimise the communication, which is of 

decisive importance, since a thoroughly prepared material facilitates the interaction with 

external collaborators.”  (Respondent 7). 

 

3.1.2 Digital sales and data handling   
According to the respondent, digitisation is a central area because the sport is a media product where 

digitisation plays a decisive role: 

” It is a quite central area in the future. We provide a media product that reaches out to the 

customers. Therefore, we must catch up with the area (…) we have a great need for reaching 

our target group, our customers, with our entire media handling and CRM systems, common 

ticket system and everything as well as data handling and commercialisation (…) we must run 

the event-based businesses that we have. In future it will be decisive that we are able to 

make some joint initiatives which enable us to lift the digitisation. The initiatives could be 

joint procurement, joint infrastructure, joint operation of digital systems (…).” (Respondent 

3). 

Based on the above, digitisation can create a better connection between the clubs and the league so that 

better solutions can be developed together. The overall purpose is to create better systems that can 

increase sales around sport events.  

 

3.1.3 Digitalisation as a tool for athletes’ performance  
Digitalisation have not only a huge importance for the administration department, but is also significant in 

relation to athlete’s performance, where data can give a lot of knowledge: 

” Our development of and in the professional environments is the foundation for the work of 

the organisation. These are clearly supported through large data sets which are handled 

digitally. The individual athlete’s training is based on knowledge data. We work 

systematically in the professional environments that consist of experts from all over the 

world. This group makes up most of the employees in the organisation.” (Respondent 4 ).  
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As a logical consequence of the purpose and work of the organisations, federations and the global 

perspectives in elite sport, the international aspect is absolutely an important dimension.  

 

4.0 An interdependence between commercialisation and digitalisation   
The commercialisation and digitisation aspects are dealt with together, as it is difficult to differentiate the 

respondent’s statements concerning this.  

The respondent finds digitisation important, but it is about how digitisation is used:  

” We may have 220,000 followers on Facebook, which is good of course. However, can we 

use it for something? It is necessary to deal with it in a totally different way, to interact with 

our likes in a totally different way than today.” (Respondent 2)  

The respondent acknowledges that digitisation and the possibilities of communicating with the users are 

essential. However, the question is how to use this commercially. A focus which will be decisive for the 

future.  

According to the respondent, data handling is the core of the matter when it comes to digitisation and a 

fusion with commercialisation and experience economy: 

” (…) combining experience economy and the commercial approach with data and 

digitisation is something which we will see much more of and work with, and the data inputs 

which are so important.”(  Respondent 7). 

The importance of data can in many ways supplement the gut feeling which is no longer the only parameter 

for developing good collaboration. There is thus great potential in merging digitisation and 

commercialisation, since both elements can bridge and create better arguments for entering into 

agreements. In other words, analysing and understanding the data is an important competence together 

with being able to perform based on the conclusions from the data. It is not enough to be able to identify 

data; we must also be able to see what can be extracted from the data, and what we are going to use it for? 

The fusion between digital and commercial becomes a form of growth potential for clubs that run various 

facilities. It is up to innovative brains to think in terms of hybrid solutions where you can activate facilities 

using activities in a more event-oriented approach: 

” You can use digitisation to configure the public swimming pool in a different way or to 

reach people in a new way. Perhaps the public swimming pool can become a place where 

they show Jaws, and a shark will arrive to snap at your feet while you are in the water 

watching the film –literally. Making events that show new ways of making activities.” 

(Respondent 5).  

In many ways this is a fusion between the commercialisation and digitisation aspects according to the 

respondent, since different digital tools such as apps, GPS tracking, etc. have the potential to also be 

commercialised in a club context where you move toward a more traditional market understanding. 
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5.0 Internationalisation 
In recent years, globalisation and internationalisation have been a dominant factor that has changed large 

parts of the labour market, including the world of sports.  

 

5.1.1 Internationalised labour market and increased competition 
As for internationalisation, the respondents see a trend towards sport being international in respect of 

labour, but otherwise this is not a decisive trend: 

” Labour has been internationalised for many years. Sport was one of the first areas 

purchasing foreign labour. (…) You need to think internationally when it comes to labour, but 

it does not have much to do with the product. You must think internationally to get the best 

employees.” (Respondent 1). 

The sport has in some ways been a first mover regarding recruiting the best employees on specific 

positions. Players and athletes have been working in different countries for many years and have therefor 

been global for years.  

Professional sports clubs are influenced by internationalisation, not least because they compete with 

international clubs: 

” Internationalisation will last, and so will the international trends, and the leagues with 

which we compete have even more money, even better terms and markets than we do. We 

are up against challenges that are not so easy to deal with.” (Respondent 2).  

Internationalisation is significant, as the sports labour market is global, and there is strong competition 

between leagues and various branches of sport in respect of TV viewers. Further, there are international 

regulations which everyone must relate to in the form of match calendars, for example: 

” We are one of the few places with a global labour market, and it is transparent (…) we have 

a global labour market, and we have an international competitive situation where especially 

the European tournaments affect the competitive balance in the Danish tournaments. This 

means that we must be competitive in international sport and concerning regulations. There 

is an international battle over the market, the match calendar means quite a lot (…)”. 

(Respondent 3).  

 

5.1.2 Important with an international mind-set 
While there is a hard competition in the sport, the internationalisation dimension also invites to 

collaboration, which is significant for the organisations: 

” Even though we are competitors, international collaboration and competition with the 

surroundings are the DNA of the organisation. Without the international perspective the 

organisation would not exist. We live by the interaction and the battle between nations.” 

(Respondent 3).  

It is, therefore, decisive that an employee has experience with international elite sport and/or a high 

professional knowledge and insight. The respondents find internationalisation to be of decisive importance 

in working with events in the organisation. 
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” All employees must have language competences. Written as well as oral communication is 

a prerequisite for holding a job in the organisation. We look closely at the language 

competences, and I recommend that students who want to be part of this work do their 

internships abroad. We have a large network with other cities which can be instructive places 

of internship.” (Respondent6).  

” We choose people who can handle the international dimension from day one in the job.” 

(Respondent 6). 

These statements show the importance of getting an internationalised insight doing studies, where we se 

recommendations of getting abroad on internships, which increase the student language skills. This is 

supported of the next statement, which also include the importance of cultural understanding: 

” As the players come from all over Europe, it is necessary to have good English language 

skills as well as knowledge of the Nordic languages. Cultural understanding is important 

because it is an individual game where a safe environment makes a difference.” (Respondent 

8). 

However, in the day-to-day work on preparing the event and enter into agreements the focus is on building 

up Danish relations.  

5.1.3 Danish Facilities as a showcase. 
Internationalisation is also a potential for the industry, as Denmark has several state-of-the-art facilities: 

” The international angle can be related to the development of sales and facilities. As an 

example, the international interest in Vester Fjordpark (an open, modern sports centre for 

general use) as a concept is quite distinct when it comes to layout and activities. (…) When 

establishing Vester Fjordpark we did not start by thinking that this is something that we can 

export. However, it is one of the first things visitors photograph when they come to Aalborg; 

they find it mega cool.”(  Respondent 5).  

If you look at the recent decades of facility development, it is obvious the inspiration from other countries 

and trends. The access to information leads to the inspiration. The Danish building industry has a 

worldwide reputation especially for the new and innovative solutions. We build everywhere and it would 

be a natural extension of this. The multifunctional facilities could be combined with a wider management 

approach. The aim is to increase the variety of users.  

 

6.0 Other relevant competences 
Apart from competences related to commercialisation, digitalisation and internationalisation, the Danish 

research has also identified trends tend more toward the required personal competences.   

6.1.1 Relational competences  
 

A general trend is increased focus on the relational competences, where it is important in one’s work life to 

be able to act together with a diversity of personalities. The relational competences are about being able to 

join various communities with different stakeholders in a professional way.  
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Networking is to be seen in a capitalisation and commercialisation perspective. Establishing relationships is 

the key. In the world of sport this aspect can clearly be improved to the benefit to all those involved. The 

ability to work in teams and contribute to teamwork is essential:  

” The ability to establish teamwork and to work determinedly in a teamwork (…) You must 

present your competences and contribute to the common product, and you must do that 

constructively together with others. In my opinion this is a very important ability to have, an 

ability which becomes more and more important.”( Respondent 2. 

The respondent refers to the fact that the department is part of a very large organisation with very 

different work areas and ways of acting. 

” It is therefore important that everyone understands that networks are central, when it 

comes to the first steps of attracting events to the city. We must be able to spot the most 

important relations at once in order to succeed. The basis of networking is a real knowledge 

about events”. (Respondent 6). 

” Teamwork is a decisive factor for us to succeed, both internally in the department, across 

the organisation and in the interaction with different external collaborators”. (Respondent 6) 

The respondent states that the ability to involve other parts of the organisation is important.  

That means that the employees must be good at the specific parts of the work and not least at creating 

strong relations to many different stakeholders internally and externally. You must be able to see the wider 

context and the details at the same time. 

 

6.1.2 Personal impact  
The personal impact, which is characterised by being enthusiastic and having the will to succeed, is 

important, as it is a matter of showing commitment because the industry is very much driven by and with 

passion.  

When it comes to recruiting employees, the respondent has several perspectives that are decisive for the 

recruitment. Cultural understanding and a passion for their field, whereas grades from the study 

programme are not important: 

” When we recruit, we sense whether they understand our culture, and we want to feel their 

passion.” (Respondent 1).  

As for the employees of the future, the respondent states what he finds most important generally when a 

young person is to find a job: 

” What is most important for you when you start in a job is to be dedicated and hard-

working. If you do not have a fire inside you, if you are not committed, if you are not a little 

bit fanatic (…), you never get the great jobs in this industry. (…) having a fire inside you is 

extremely important, as it means that you are committed and that you are really absorbed in 

your job – you do not just leave at 4 p.m., turning off the switch. You are dedicated all the 

time.” (Respondent 2). 
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Dedication, hard work, commitment and a will to succeed are important concepts in this connection. It is 

clearly important to be able to enter relationships with different partners and to cooperate at an 

interdisciplinary level.  

” What is most important is to be able to collaborate with others whose competences differ 

from our own (…).” (Respondent 3). 

The respondent finds it essential that students are prepared for an industry driven by a passion to achieve 

something. It is therefore extremely important that they have the same mentality as the employees 

working in the industry; otherwise they do not have a chance. The will to succeed is crucial:  

”You have to remember that if you are dealing with a club, there may be someone who has 

played football their whole life, there has been volunteer work, there has been passion, there 

has been a will to win, those who have worked hard, passionate people. They have a winner 

mentality, and it is also the winning type who runs around at an event or a sponsorship, who 

works 16 hours a day at the Roskilde Festival to deliver experiences to their guests who walk 

through the door”. (Respondent 7). 

Performing is a significant parameter in the future according to the respondent. Being able to perform 

based on the knowledge acquired from an analysis, observation, etc., and then move this from A to B. 

showing a drive in the performance:  

” (…), desire to succeed or passion, then I would possibly write passion for execution or 

something. You know this will or passion to perform based on knowledge. It is about creating 

results. Because you are interested in moving things to create results. (…) moving to the other 

side of the table and perform or just simply take matters into your own hands and not just 

say what would be sensible to do, but actually be ready to show what difference it makes if 

you just do it.” (Respondent 7). 

”it is about the personal aspect, and desire, passion and will. For me that means a lot more…” 

(Respondent 7). 

 

6.1.3 An entrepreneurial mindset  
The ability to see new combination of existing elements to form a new way of thinking which can result in 

other – perhaps obvious – solutions will be in high demand in a future job market. As the traditional ways 

of creating, say, a commercial basis become common to all, the demand for unique solutions arises. Here, 

being enterprising means a “never ending” search for new practice models that can be carried out simply 

and profitably. An eternal search for moving boundaries is a fundamental term. 

When it comes to the administration of government funds, it is predicted that facilities which constitute a 

large budget heading in respect of operation will have to be moved from pure services to focusing on 

creating new activities in the future: 

” If you look at how money is spent in the public sector, they use – I believe you usually say 

that 80 % of the money is spent on facilities, to operate them or to support clubs that use 

them. I believe that we are now witnessing a giant change where you see facilities not just as 

something to provide service to the citizens, but also as something to generate activity. It will 



  13 
 

require different competences. (…) the facilities start being proactive in a totally different 

way.” (Respondent 5). 

As for the future, the respondent finds it important to understand the industry and to be able to see how 

sport relates to society, since this can foster new ideas that can form the basis of the development of sport:  

” I actually believe that you must have a good understanding of this industry. I believe that, if 

you are in control, there is ample opportunity to get that the business idea” or to get into the 

organisation with the goal of contributing to creating something which grows.” (Respondent 

5). 

The respondent also points out that to be industrious and innovative will be an important competence in 

the future. What matters is that the facilities change focus from service to activity provider:  

” well, it is the entire entrepreneurship and mindset, how to reach people, and sometimes you 

need to think out of the box (…) the facilities change from being service providers to being 

activity providers.” (Respondent 5). 

The respondent finds it essential to have an interdisciplinary and broad vision, as this can create new 

business opportunities:  

” I really believe that being able to see across disciplines is where the business opportunities 

are found.” (Respondent 5).  

 

6.1.4 Understanding practice through project-orientated work  
The respondents find it very important that the employees of the future can convert visions based on 

collected data and conclusions into concrete initiatives to be carried out. The results must be optimised 

through an evaluation of results, whereby an ambition of quality work is to be developed. 

According to the respondents, it is difficult to learn the commercial approach and guidance, which is why 

experience is important.  

” But you do not have the insight into the market until you have experience.” (Respondent 6). 

Therefore, an even larger practice-oriented connection with the industry should be incorporated so that 

the study programme not only provides professional competences but also experience with working with 

realistic cases.  

Being able to manage and perform are significant competences which must not be underestimated, since a 

lot of the work in the divisions is about following several instructions: 

”(…) it is extremely important to be able to administer and carry out a tournament, and then 

of course develop it and the set of rules, not least because of license manuals and things like 

that. The license tools are one of the primary development tools for running facility 

development, sports development, commercial development and what have you (…) the 

administration competence is essential, and it keeps being so.” (Respondent 3). 

The employees of the future must be able to work in teams as well as act independently. It is important to 

form part of the community, but also to lift it. Also, candidates with a project-oriented education are 

preferred over a silo-mentality professional practice. 
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In the experience economy, the work of many companies is organised as projects handled by the 

permanent staff and ad hoc employees. It is therefore important to use the pattern of the project work to 

form this as a competence of the employees. 

The study programme should focus more on this area. The outcome of the project work form is great in a 

universe with different professional competences and interests. 

 

6.1.5 The ability to work under pressure. 
The sport industry has one common DNA. Deadlines and events are always in the pipeline. The sport and 

event industry are an experience economy where you continuously work with the factors or incidents that 

can affect the results. In both areas you get a blunt response on a regular basis The respondent states that 

education and the industry are too far apart, as today students are not equipped to work under pressure: 

” Working under pressure (...) especially when we talk about sport, working under pressure is 

something that we are used to, and it is necessary to get some tools. We must train them to 

work under pressure without being stressed.” (…) (Respondent 1). 

This is the reality in all four sectors. This indicates that you must be able to work under a certain pressure 

and the awareness that the direction and goals might change during the preparation of events.   

Doing well in this reality requires great awareness of the whole as well as the details.  

The personality must possess a big rational and analytical element in a world guided by emotion and having 

many different stakeholders. 

 

7.0 The recruitment of new employees. 
The data collection shows a variety of approaches to the recruiting of new employees. In clubs it is still of 

much importance that you are known by the decisionmakers. The personal relation is vital in many clubs.  

It might be different in the future in both professional and nonprofessional clubs. The complexity and 

access to big data combined with the commercial approach can change the situation. The pressure on the 

clubs will inspire to find new trails.  

 When it comes to organisations it is important and necessary to have experience from this world. 

” You need to have been there and to have felt it yourself in order to meet expectations. 

However, that is not enough. You must possess high professional competences in special 

areas. Therefore, we place great emphasis on the employees having a university degree. This 

must be combined with specialist knowledge from practice.” (Respondent 3). 

Another way into this part of the business is to shine in companies that are providing services and input to 

the organisations. If you are successful, the focus could be on you. 

 In the third sector it can be different and more positive for the candidates.  

” We prefer to hire generalists with a wide range of competences, which is why SPM 

candidates are attractive. They are not afraid of solving many different assignments. The 

practical approach in the study programme appeals very much to us.” ( …) Respondent 6). 
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In the business sector the approach is different.it is not enough to with an interest. Professionalism is the 

key, and it is important that the interest in the field does not overshadow the professionalism: 

“ If you look at students and general market players, and to just step into it because it is 

exciting – that just is not enough. You must be able to move something. You can move 

something by creating a partnership or a sale, a new customer or relation, but you can also 

move something by using data.” (…) (Respondent 7). 

The respondent has much focus on the employees creating real value for the business and partners. It is 

important that they are always observant and problem-oriented and thus constantly analysing and in the 

process of identifying improvement potentials.  

“On the whole, management and planning are extremely important tools in our work. 

Situational leadership, risk management and change management are analysis tools we use 

(…) Theories are not important but provide the setting for our actions in practice. We convert 

knowledge to practice.” (Respondent 1). 

The bottom line is that the candidates must link to the business to raise the chances of being tagged to the 

jobs. But it appears that the possibilities are in all sectors. Nonprofessional clubs and sector three are the 

upcoming market. 

 

8.0 The link between education and the industry. 
A representative from the clubs says: 

” Perhaps I just miss that in the entire educational system we generally move away from 

processes. I find that far too much is process-oriented rather than operational.” (Respondent 

1). 

These quotes are interesting as they show that the study programmes today perhaps do not prepare 

students for handling specific work situations in the clubs, which means that they will not be ready to make 

a difference in the labour market from day one but need to be hardened in their first job. In the club they 

learn to act in real life. It is, therefore, important to establish a close connection between theory and 

practice in the study programme. 

The students should therefore be challenged more in the use of facilities, through entrepreneurship and 

market awareness. They are to be challenged while in the learning environment:  

”(…) perhaps as a study programme you should run something like a kind of lab, where the 

students could arrange an event or operate a facility or sports activity, where it is actually 

part of the study programme (…) if UCN says, ‘I know it sounds completely surrealistic, but, 

dammit, we want to be the leading provider of Walking Football. How do we become that?’ 

That is your task.” (Respondent 5). 

This could be an entrance to a closer relation or a better network. The universities could develop good real-

life project together with the business. It would benefit everybody. 

One respondent points out that this requires action and leadership: 
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”A great potential in fact, for Sport Management, as it is basically all about management. (…) 

If you set up such a model with different motives, barriers, etc., if you base the study 

programme on that, you have many strings to your bow. I really see Sport Management as 

valuable in the market and as someone who can deliver the goods.” (Respondent 4). 

According to the respondent, there is thus a large municipal and club-oriented potential for new candidates 

when it comes to new jobs. A place with a need for new competences. 

As one of the persons interviewed stated: The respondent has an international bachelor’s degree built 

upon a Danish basic education.  

”I was educated in two countries with very different traditions… ”It is important to develop, 

prepare and implement actual events for the industry. Only by doing that do we become 

more ready to solve the assignments.” (Respondent 8). 

The respondent presents an important reflection. One thing is that the connection between theory and 

practical learning is central for the development of competences that result in a job in the event industry. 

Another is that there must be real assignments to be solved for companies or organisations. The results 

must be assessed by people who navigate in real life.  

That gives another intensity and realism.  

 

 

 


