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Future competences – similarities in all sectors 

The teamwork and networking competences score high in all four sectors, which indicates that the rela-

tional competences are essential in the future. The study programme must therefore develop these com-

petences in the students, as it is essential for them to be able to form part of communities and contribute 

to the common project. Further, it is an industry where you must be able to communicate and navigate with 

many different stakeholders.  

Another competence which is highly assessed in all four sectors is “Use of social media in work”. It is the 

fastest growing competence across all sectors. It is supplemented with the digitisation competences “Digital 

marketing” and “Use of virtual media / platforms in work”.  It is therefore important for the Sport Manage-

ment programme of the future to incorporate development and awareness of SoMe competences in the 

students so that they will be able to master these digital tools.  

As for the digitisation aspect and the SoMe trend, it is important for the respondents that the future em-

ployees are able to communicate via social media, and that they learn how SoMe tools can be used in 

practice in the commercial area.  

The third area of competence to mention for all the sectors is the “Capacity for applying knowledge in 

practice”. It is in top 10 in three sectors and number 11 in sector 1. Being able to use one’s knowledge in 

practice is decisive for the labour market of the future, which makes demands on the study programme of 

the future, and it indicates that is important for the programme to keep focusing on and developing the 

practice-related relation to the industry. It is important to educate practitioners who can make a difference.  

It is about being able to convert findings into practice and to be able to work at the operational level, prac-

tice. The study programme must thus give the students tools to enable them to convert their knowledge, 

skills and competences into practice. According to the respondents, a method to do that is to work case-

oriented so that the students are always challenged with realistic cases like the ones they will be dealing 

with in real life. The respondents further state that the study programme should act as a lab where the 

students work in practice and operate a facility or something else in collaboration with the industry. 

Students who have not only worked with theories are generally preferred in all sectors, which is an im-

portant argument for maintaining and possibly developing the practical dimension of the study programme.  

The last competences to point out are common to three of the four sectors, and they still play a significant 

role. They are “Sales management” and “Customer relations management”, both with a commercial focus, 

whereas “Ability to utilise big data” supports commercialisation and expresses the digitisation aspect.  

In the future, the combination of big data and a commercial mindset will thus be a decisive competence in 

the industry. Being able to create a better customer experience or a better sponsorship product is essential 

based on evidence, and CRM is seen as the desired course of action of the future. Therefore, the study 

programme must also support this mindset and these competences so that in the future gut feelings will 

be replaced by actions based on data.  

 

 

 



  

Professionshøjskolen UCN 2/4 

Differences in the 4 sectors 

Based on the analyses of the 4 sectors, we see some clear differences based on the findings from the re-

spondents. It can be explained through profile matrix:  

• Sport education all aspect is a unit or organization that deals with aspects practice of sport and man-

agement of the sport. Outside and inside the sporting ground.  

• Sport Management education is a unit that deals with the themes and matters outside the field of 

practice.  

• Business is the unit that only focus on the economic relation to partners and other stakeholders. 

• Nonprofit sport is mass sport based upon the volunteers and a few professional members of staff. 

The sport activities are the sole purpose.  

The colors represent the different sectors, and the letters represent each of the eight respondents:  

 

 

The above matrix shows that there are a number of sectors with which the Sport Management study pro-

gramme harmonises. These areas must be taken into consideration when designing the content of the fu-

ture curriculum. The public sector in Denmark sees a transformation in this decade. From being a tax-fi-

nanced area with a high degree of freedom in respect of the commercial aspect, there has been a change 
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towards the need to focus more on partnerships and a yield. The commercial aspect is far more significant 

now. This is, for example, underlined by the great focus on determining the derived effects of events. 

Therefore, in the future the public sector will be a focus area for which to prepare the students throughout 

their study. 

Another great challenge is found in sector two. The two respondents are from highly-specialised associa-

tions or organisations. Furthermore, the sector consists of a large number of associations which handle 

sport in Denmark. There may be a focus area here, as there will be considerable changes internally in or-

ganisations. Mergers of organisations also mean a new start in the way of viewing the world, as the political 

system demands the changes. Money talks. 

The way to sector 2 is through a job in sector 1, regardless of whether it is a matter of profit or non-profit 

clubs. 

 

Future trends in Sport Management education  

Apart from competences related to digitisation and commercialisation, the Danish survey has not identified 

significant new learning outcomes. Instead, the identified trends tend more toward the required personal 

competences. This paves the way for a discussion of how to develop the below competences in a modern 

learning space.  

Possessing personal impact with relational competences  

A general trend is increased focus on the relational competences, where it is important in one’s work life to 

be able to act together with a diversity of personalities. The relational competences are about being able 

to join various communities with different stakeholders in a professional way. The personal impact, which 

is characterised by being enthusiastic and having the will to succeed, is important, as it is a matter of show-

ing commitment because the industry is very much driven by and with passion.  

Having an understanding of practice  

The respondents find it very important that the employees of the future can convert visions based on col-

lected data and conclusions into concrete initiatives to be carried out. The results must be optimised 

through an evaluation of results, whereby an ambition of quality work is to be developed. 

Possessing an entrepreneurial mindset 

The ability to see new ways of combining existing elements to form a new way of thinking that result in 

other – perhaps obvious – solutions will be in high demand in a future job market. As the traditional ways 

of creating, say, a commercial basis become common to all, the need for unique solutions arises. Here, 

being enterprising means a “never ending” search for new practice models that can be carried out simply 

and profitably. An eternal search for moving boundaries is a fundamental term. 

Being able to handle situations of pressure 

The sport and event industry is an experience economy where you continuously work with the factors or 

incidents that can affect the results. In both areas you get a blunt response on a regular basis. Doing well in 

this reality requires great awareness of the whole as well as the details. You must be able to make ongoing 



  

Professionshøjskolen UCN 4/4 

impact analyses and make new decisions in a short time. Adjustments must be communicated precisely to 

those who are to carry out the messages. The personality must possess a big rational and analytical element 

in a world guided by emotion and having many different stakeholders. 

Working project-oriented 

In the experience economy, the work of many companies is organised as projects handled by the permanent 

staff and ad hoc employees. It is therefore decisive that tools for the project work are introduced and used 

and become a tool for the competences of the employees to be able to work together with many different 

stakeholders. The study programme should focus more on this area. The outcome of the project work form 

is great in a universe with different professional competences and interests. 

Increased focus on the digitisation and commercialisation aspect 

The sixth competence is about the prevailing digitisation and commercialisation trends. They are mentioned 

here because they are important in respect of professional competences, which can be incorporated as 

specific learning outcomes in a future curriculum. It is clear that digital competences – digital marketing, 

the use of social media and big data – will be more important in the coming years. Further, the respondents 

indicate an increased focus on commercial competences in relation to sales, CRM, sponsorships and collab-

oration with stakeholders.  

These professional competences should thus play a bigger role in the study programme curriculum. 

 

 


